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THE APPLICATION OF CHINESE SHORT VIDEO SOCIAL SOFTWARE
IN THAILAND:TAKE TIKTOK THAILAND VERSION AS AN EXAMPLE

Jidapa Suwanich 646105
Master Degree of Liberal Arts (Chinese Business Communication)
Thesis Advisory: Dr. Zhao Ping

ABSTRACT

TikTok is a music-creative short social video software developed by ByteDance.
TikTok has developed "TikTok Thailand". This software has designed the UI
specifically for Thai users, allowing Thai people to better share their daily lives through
this software. The Thai version of TikTok is similar to the Chinese version except for
the language.

The purpose of this paper is to study the application of TikTok Thailand in
business, entertainment, and social networking and its impact through market research.
Based on analysis and research, mastering the use of TikTok Thailand Edition in
Thailand, analyzing the marketing strategy of TikTok Thailand Edition, user
satisfaction, the impact of TikTok Thailand Edition on the short video market in
Thailand, the competition with other short video platforms, and the problems found,
and put forward suggestions for improvement.

This study evaluated the satisfaction of using the TikTok Thai version in six

aspects by collecting online questionnaires for 200 people. According to the survey of
TikTok Thailand users, although TikTok Thailand users have high overall satisfaction
with the application software in all aspects, with an average of 3.92, 17 people are
dissatisfied with the application software that will constantly update the system.
There are three common problems with the use of TikTok, such as: the TikTok
application will automatically close, TikTok solves the application problems reported
by users very slowly, resulting in video pauses and very slow restarts and TikTok is not
loaded, causing the device to become unusable.

In addition, the study found that the overall satisfaction of users with the TikTok
service was relatively high, with an average of 3.92. However, many people expressed
dissatisfaction with clearly providing detailed information. In order to improve the good
use of TikTok in TikTok, this study believes that the Thai version of dithering needs to
be improved in terms of video quality and resolution. TikTok should also increase the
use of text and subtitles to facilitate users learning more information. At the same time,
the TikTok system should improve stability, ensure quality, and meet the needs of users.

Keywords: TikTok Thailand; TikTok; Thai short video app; Chinese short video app
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B 1-1 RE 3 MANERITE &



TikTok f&— P E A . 2017 FFEHEHY, FFT 2019 4ELL 10 {2k F#;
EEELK. £RE, H 2020 FHIES, PEBEEMRIT. 8NP ERN
R FAE P B, BRI OCE 2 Y AR Z AR AT R 2 HUR
19-29 %, 2T 5.

TikTok /4% 55 2«

I C B U 2 TS s B P A WA E s FTie s Y S

2. MUAE T AR T e, mT LAY [R2E & 00, tn] DAERLE ERR S Al A 2

3. MAITRT DATE N AL 5 P e, [T ST P e i AT S8R SR H A R i AT Y

TikTok
B 1-2 TikTok AT 4 Fits

(=) BR9ZEHANEER (Instagram Reels)

Instagram Reels 7 Instagram Zk£1% 2 J5 7 2020 4 8 FIHEH ) 5 —TUF D)
fig. Instagram Reels K IE#IA AR F RIS F, FHAEMLU A HTFE
IV, Instagram &— N EEEIETEE N ERTE . Instagram Reels 1] ]
P2, Kk, FATATLAE 2 Instagram Reels _F [ 4 2845 A 771 A 2 5K 10 8
bk, BEASERTEERASMAREATCRAS R EMI. Instagram 7 1K
ZHUFRRAE 18-29 %, M HmEA 71%. 7 el 22 A e B8 & 48. 6%, Lotk
51, 4%,

B o 248 N A Sl R R

L AR KB 15 22 60 F5.

2. ML 2, WP 24 /NiF . 3B VT L Story HR ) HAR A 3t
o DRIR FH sesg indzfkcg FH - o
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3. \AVF L IEAE I ik, M Al LRI B O, B R 0E A HAR P g
fi B P i 2 4% o

K 1-3 Instagram Reels 58T & Fids

(=) MHMEL% R (YouTube Shorts)

PSR A 38 46 /2 YouTube ZAEHEH I 55— WOHT A D) RE . AT 1X— LI RE, B
HRLEA BALE YouTube - 3NENA FEEE R WA I N, BOVE ) LAER 5
TikTok 11 Reels AHMEL. 1X7& YouTube N HAZF HES MM TIRE, B —Mairk
I E RS ALS  ARIERATEEOWE AN 2, IR EA = 2K
IR N e YouTube () RKZEH FAERSTE 18 S8 25 & 2 |8, K RZH 2T
P, o 62% 8 1, X 32 v Ectt. 3K T0%H) YouTube HI/VEFHL, itk
&S 1E Shorts EIE N .

PR X 3k 57 Py AR e

1. YouTube 4 — A KRAELE SR FE, iXA1 Shorts ELHARN FFEF HA MRS,
CEEAINL /IR S vikEN

& Shorts

K 1-4 YouTube Shorts EMBFHFEHIn

11



2. AJLA{E Shorts X EEHNAEKIH .
3. LB, W LA AR
AN S B R AR A 375 38 2 6] PR A PR 2 FH 5 3 B50FH Y AR W R AR A A 1O T
DA EE LA JLAN T 18
(1) Stories D REIF H = Z il /R L ARARER AT (1) 1 (0
TikTok. Instagram Reels Fl YouTube Shorts &5 3 £ & H UG F 2| AR
. R, Stories DIRETFIABANALL H CHIF > X2 — DA AL N
B AL A R BRIRAT -
(2) B REASUTI SRR AT -
gt Ak 67%M N L FHLE HAEAZBEA . 90% ) FH 7 = 0E AAT, 1M
AR BRI . BT S S BRI, B T AT R R kb TR (]
HOME ##. 4iie, HEMIMAKFIITIR —FELTE
(3) R NTE SRS, FEME N A .
ORGSR PR HRAAAT A, (BRAMTLE T KRN . #5480, RE
NP 355 R RARAT 38 738
(4) BREFRAATAE H AT -
H T RRAR @ B S A& AN EFTE, IE A TAEZAR AT o PR B e A A3
REZWE, HBKEWE, BrUIRmATH.
(5) HZ Y A Z HAE R
KK, FMPEERGIE Y M Z AR 2N, i AviiR. sRE
[ ) EL R T e S BORACIESE = 7. Rk, RS 8 Fr B LUK A AT e
MR 5| BE 2 VTR T

() ERE#FREA P R

Br LA &3 TR S KRS (ETDA) B ETDA Afi 1 2022 £ [H
HHRW AT R B GG, I ) T 2238 K AR 26 75 B A FE A2 26 5 I 80
FELRIR RGN, WE AT S K. Z2E P8 AR 7 /N 4 208, Y i
AT TR %, 8 /N 55 406,

B 1-5 Son, 2022 45, ZREAM 10 T TELLIE B i £ & 6 52 5=

[1] Google: Z& [ (A AR AIH 7~ (148 F 15 L. https://blog.sunnysideupstudio.net
12



SRS (W2, &EREAED 86. 16%, HIEVHIE 65.70%, HHAMTH. 874, FH
RSS2 5K 41. 51%, FH B8 SLRT st AR SS 34. 10%, #EAT@&RAC S 31. 29%,
T 28 [ e 1 B 8 SO A8 29, 51%, UK HLF IREE 26. 62%, R4 24. 55%,
TER TR 215 511y 20. 6T%FIBEII& IRk 18, T5%.

20224, RE ARIL10TH ] TELIES

O & @ ET RS mEp: ]

BT, WE. FREMTE R ODEERWERE LIRS

Bt OB, BriE, SCEMSE
O BT Hb i O
0T, 2% O Bei &R

B 1-5 2022 4, FE AR 10 BT IELES)

SRR ER KDL, Y HACH Z AR L AR AR S AT BE o N B BIE
RNt AT 12 810t e 22 AR N — AR o e S WG ) A 5 SR B A0 B4 49. 85%.
SCEE L NEE S W 41 79%, B 36. T7%, ek FABR 11. 86%, 7EZk) 4% 10. 32%
FI3E7% 8.98% .

M 2022 FZRE B NTRE, ZRESLA 70010 HA, HLE—5F8N7T 0.2%,
Horr et NI 510 4%, B 48. 6%, ZEEAL N 7001 77,  #HA0i4E
TR IS 81, 2% ARATT A IS RARER 2. 59 /N, EE A4 I-F 35 {E = 6. 5%

(2]

AR 1L B

[2] [
[1] google: Z=[E AAELEMA AL, https://www.marketingoops.com/data/insight-vdo-online-in-thailand
[2] [
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1. TIKTOK
2022 4, P& B 3580 THF, A ANEH 51. 1%, MR 60. 6%,
SR P A 39. 4%
2. INSTAGRAM
2022 ©F, P BA 1850 THI, (Ha NEUH 26. 4%, MER A 61. 1%,
SR 38. 9%,
3. YOUTUBE
2022 5F, V& LA 4280 JiF P . 78. 5%iE L BB U5 0V & CEHFREBR D,
LYER P 52, 2%, MR P 47, 8%, A MR HFA T =12 % SR L2 Dan
(BN “HREE ). 1E 2021 ZREMIN N BIEZ) b, Meta 5RIA T, 7522 E Af AL 40
HATH BB s M EE e, B, FEBEP AT
—. RENEWE R 0-3 708K PR & PRI E 13 K. BFF
BIME 11 CRFSE 3-10 20 B AL . 10 23 8 sl K AR, P3R4 B R 9 IR
. MTUEMIE R A o
1 ARE
2. FHHTII R
3. HEFIEA M N LI R
=\ A — s PR AT SRR B R KA . H B AT
(—) Z=[E 99%(1) HIEXWFH P 18 1 AREL B 10 MREANFAH 7 4L
& A H A Watch EIUE AT
() “Z AR MIMAGORR L . &7 AR 28%, HRAE 23%11 “ 4§ —
7 F149% ) “X AT ) L —4R 7.
(=) HEHARSSR AN 2, 28 F P 3 5 XE JLRS s B AR e
F B
CUYD Foh A2 S AT P 25 R DI 2 IR TE
(1) AFPEERWERE T I SR G AR Fh e N &
PR o
4. T B LA B
—, FHL98%
B, HNEE LA N 79%
=, B He AR A& 42%

14



=, BERERERENRELER

(=) BEHRBEEENE R

P& TikTok & —3KH XM HFERF . 2020 4, FEEMFHAE—.
KR REEEERI & . $1%F (Douyin) 5% TikTok J&H A N FH AR
KRE—MIETEE, WEKRKL 15-60 HIEAMN A B, (HIR$Z% (Douyin)
RAEHPEA RN, 7E9 EIR3Z36,

1%  (Douyin) FlTik Tok &5EA&ERS . 2016 4, KAAME &
(Douyin) HEEHFE AR L F#k. 2018 4, FFIAEREHEL. NG FEL
BONEGREN, LA “TikTok” N#. BRTHEN, ZREAFMSNEANH AL
WAVE . A2 F B R AT I A BB . E K2 500 7 & 25—
30 % . REWKZHHAFZ 18-24 5. EFIANTEL, TikTok MITERA IR .
RAEBTeE it A KBS i IA), VR 2 4 NJT e S EALUR AT /£ TikTok ., ibZRE ATF
REEFF I RTE 2, B E SR, BAf TikTok PLIEERE R 200,

1. ZRE AT 3R TikTok 2% 1 R HEHL

TikTok Z [ i 7287 b i 28 A R R i 2 . 2 BN i 5 6 T ML 7E B 1A
AR IR E 2, BINFEEK 6. 08 /NI o BERAE SR 3. 51 /NiF, ELAEYIE N T
59%LA I o R 2 H HIE I R EBLE LR A N 25, & H 0 B 5 55%, = XCEE B AR
A1 90%, JITAAT N ZE T RS A AT ARSS 2%, 2020 4E, BLRR I G4 okl A2 e
5 2019 FEEBHAHLL, ERRIIANEIEIM T 99%. B AN & Ca IR 1E N
25 A1 L rp 4 T U AR TN (]

XTEE 2021 1 H & 2020 4 1 7 WI1A] TikTok *F & 5L, RINAEZRHE,
TikTok F#EIGINE] 44%, BN PEZTFE FAETR N 3G 17 71%F R 6
FH B RF SR (B89 0 47%. BEAL, 2020 4F Kantar %22 E P 6 TikTok f/ESZ 384T
) — T A &I, TikTok A& —A> 5| S AR & 83%A1 Tik Tok J& — MK
&, LR PR A B R AT 82%. @

2. P [ R 7 ol A )

2021 4, TikTok FH P FIGIMERS MokEAE K. M BEA M, JLHZE
7E 18-34 R, HAT G2 E A 7 S E00 50% LA L. e4h, TikTok )85 Fh

[1] google: F}&-douyin. https://www.millideas.net/chinese-guru
[2] A E. 2022-12-29
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WA, GFEGUIRFIENRNE, WARSEMRAT, AEaliE—mmmEs, N
MVEAE T 2GR, #EREM TikTok BIFEE MR A JE.

TikTok AMERZ—/N B N BB AT AR &, 52 P EIEE
i, AT S, NZRE AR MR R E B R L 2 . IR
A B Tk B HARSZAx, IREAEE. S 5EMAEHE. H 2020 46 A7
7= [ HEH TikTok for Business, X514 B8 VF 2 9% st AT /N A5 3
IREY). TikTok EAVFZATIY, CLHETH 2 B s AORE, b5 ™= | fg FRANSE 25
TBAE AN 2%« BT 55 R AT < Bl aE IR 55« FEZR T A% S5 - 2021 &, TikTok for Business
BATFAE TR, SERUAHCH:” S MRS RS AR, X
BORE N LA RAE TikTok BT 8 788 « XAMUE R T IE R HFRUAR,
T L T A ik 21— ZE50F it REUEON BRI AR DGR FH P, 3845 i JURT = kAT R4 L3

(D) PERERAERENELE. BZHEH

IR REZREN BRI H I 6o REDR R BT R R Z I EZE 2 —.
T RS BN, SRFE 507 M. SR IRAZE 87. 8%, JFRINZE
] N e 35608 P X 48 SR 22 I f7 35. 35%. FEZR R NI H A& haB BN /g, #ow
B SR e AT ARG —3 4y, BERT DA AR M A, I nT AR 7. P
TikTok B 3B BIPRRFIEOR , LEARAT IZEAS F1 AN b HrpRdiad i . Y43 2 = TikTok
F P AE A A TikTok BHESE RUF. AR BE{E MRS . PU4r2 =) TikTok F /A
9 TikTok 72— LLH W AJFFRIAH TR Al H 75453 H s TikTok #:1X
[ —#8 ) 60%

$}& Thailand J& H BTG SR (RN - 6 . AP ER, AR
AR, A A A WA B . TikTok 1E£E RN —Fitash, AMTWE HE A0
BEAER AT, PN S TA08 . TikTok ARG IF I Ak, & nf LU R)iE
WA Z B N B LA AT A KAT R, JEEITAR/E RS A Igmi & .
deah, oM LR T . T MR QIR DB AR BkEE . SRS
B ThaesE. S IO 25%, (HA R P HElmis 75%.

TikTok & — N LM AL EF &, KILH LA sl 7 R . K2
R PR S, UARERNFEEE G . it 80%r 22 A S —T/ENR.
ZHENBPFME A 35 4h. RITHECFEA 2. SR, B R %
P R A

TikTok BNk 2 R = KR . (—) WEE LM IRAT S,
(=) Fr—RmaE 1, (=) BrITAIETHE AN EmE .
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FoT HERERERENZERFL

—. PEREREHESR

TikTok [ ALYIK H 1%~V & S0V ITA FH 7 3204 G1) G 45 ML BY 45 JRUA 1) N 45
P& RN SR Z R, TR — AN BT, A7 BRI SR TR B
B A, THEAMHAE. A, 385 25— RE R S, B 7R
g S alE S g, IRRSZXGE . T TikTok & TAEH, B 1F2 MR
DURT BB . 4, TikTok BRI ZIEAEH T NS« Wil 7&K, iX 5 Facebook
SAEG -G A, Instagram Al Twitter, K22 H0H =) T F At Al T ¢ AR A 3
AR, 4 TikTok HAZMNEKKE, P& EWANSSEINZHEL, fil,
P RCR B FH e S AR EAE A2 m B AR SRR 45 SR R T U SR A1,
W A] DALE AT SE G M A A2 . HH T AR A2 REAIAO, vi hmT DA PRGE f7
e s F e i BRI 55 o R D28 7 mT DLl i s A B BB S o 64k, TikTok 4%
AR F— ML e A ME 5. BT TikTok WM ZFEME, ik
B BRI &Rt BT, BOAREGRmE, B AR (KOL), ]
FEIRXR SR A 44, IR, MERm ) REHEINA 2. BN TikTok H
AR IE R A OB N R T N, FRaEiik e s, a7 LU

SN TN BRI N 2 o R G L2278 2 1) 0] AH [F] 2R 28 N 728 e R IO R 11

FH P o BIASE AR B RN T — K 7 o tn SRR i 2 H A 32 AT N 48, Tik Tok
(R AT DU P HEIS JT AN 8. TikTok A 2RI 2 i B Pk 1 1) S A%
Bl ol &S . TikTok H FRZE 5 G4, RN ZHERT, T2 ngak.
BhAE . YRS . IR BRI S, TR E S G AR A 7 . Al
ANFFE A 28 1 60 5 B IX 12— 7S 1E o 40k i ) B AT E R TR I,
MITBEFTRER RIS . BN TikTok [R5 24 WA HEIR B H - 1T B, BPAE
WA SIZH T DGEAILES . 5HAbF S, TikTok KIZ5EE S . HATHNE
WENAENE. FroHEaeE.
—. HERERERENEH

(—) WHEHKHARER

Z& [ ) TikTok 7EZ< BiHE 44 A =, IR R 35 708, I8 NG
140 NNZE . £ DA BS F L RS HE I AL AT 58 1 5 R D0 3 AE AR 22 B A it
UM H o BB 98 MR FAT NI AW B A, =M. TREEAE 2012 52 T
SOEHI 4L JEN, BRXSHRIEN Cinteresting)« A7 BN Cinterests). H.2)Ji I
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(interaction) M/AMPEALJEN (individuality), 41 NS4 WA P AEH &, BAK
IR PERI, B P 25 3R BEs, fFEERIIATNACEH AR TR,
VR AL BRI A RS B RGPEIE 41 RO 7R 2R I 4 R
BNz, FEFUTIIUAJTIm:

(1) XERJ5 Cinteresting): RIS 45 S 0G, WIALAIL 2T, REAIEE.
TikTok 2 it LARE I 1)), A2 PRAAS [R) T HoAh 4 52 AR S 46 7, i AN A T 3%
X F W FARAREAT B 2R - TikTok A&—A> 15 BFEAMST &, BEA ZFII6e.
T2 AT ST PO A BRI S AP, IE 8 O TR, &8 &P =
HIRAMEACH WA RIES R, L3 T 5 R FE)E .

(2) Flzi 7N Cinterests): ) as 1475 85 S0, W ELEFTT WL PE. 15
LN LE, BEIR[ED 5 SRJ2 TikTok bR —/NMAUTIIRE, X —KF SR B ARSI
FABEh Y R TS, W T Musically, iXf&—MEAZ A&, AT
CLAIE OB [P BT, DLRAEF & BRI BT . Musical.ly FIWEhs &4
TikTok ff)—ANEHRKFEHT 1..2018 £ 8 H , TikTok 5 Musical.ly & 3, 7K Musical.ly
FIRHIhREENSE A, PIRSIEZ A . @il Musically IR REY K& #E,
%A TikTok F)% 1

(3) HahJE N (interaction): H.A)MEE 8 IE, W& &R E . KETHE S
5. 51 R s N4 . TikTok IETEAWITT A # DiRE, K4 TikTok HHi D) fg
ARG SR B R R . oV P AV OCIX EE D RE A R I N 2% o IR P2
fERMFE TR, 2Rl <2k, BABSFEWE DA, et
1A sl D HE NP &, R, TikTok i oK T — MR 56 ms, PAHEH BT ThEE, X
FEF P BRI 2250 TikTok B2 ar FEAER, O — AN EESL fi

(4) AMEALJFE R Gindividuality): ARS8 RS, IIBIERFEEIE S fR A
PEAETES F PR . (5 BRHEEIRSE . WRaI P I8 85 TikTok AWrliE A
25, N TikTok H PG H 5 A&k, AWrEr= g, At TG FI3LRE )
o, AR 28] TikTok. K% TikTok PkAkES 2 A4 TikTok [ 5 ik 4
i H B AR, DATCEEREAN E A P AT A .

() BEREREEHFIENERE T

R —F N, TikTok ZRHERAEWHT-& ERIH -~ EEZHnFZ) 100%0) %
WKE, HAISONAREE KRR SN = 1EZRZ—. {3 TikTok Z [ R 1)K 7] &

[1] google: 41 Eif. https:// www.dachanggongguan.com
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P ARG I P 80E . RIOvAB A HL, R B 252300, BRI E
REER . B, RAEEfIEER S EN N AR, B R EE
HREMERTIE . N—TF8h, KRZHEA P EAFER 18 L LUFI A, K
IR TikTok 5EEBRARPER R ik N2 AR s o i, IS i F P AL
FE AN

TikTok 4 HAZ 0% AuE CORFER . FOIE T —R. BEERARBK, Bh—
ASFT Y, AR E T, PO e — AN B s W S5 ) B4 . ]
I, TikTok 7= [ A |41 A )tk & 2 T 46 G PN S IR IS 2, W5 | ot & s e )
IONGIERRA, I 10 P SR A FH {5 B A% 4%, 0 TikTok )i, #81 TikTok,
5 WE Fitness & 1F55, {i TikTok ZE il A58 2 18 HHIH A, REEFERZHEH
M PUHET 18 & . P& R 2 b DA AT ART IS i #4058 A5 o = A A/ -

i, TikTok Z=FERBEFABEAL B RE S . 2R P A 01T AN,
TikTok Z& [ fii il f& AL #E [FBA (Crisis Management) — BEL{EBE7E YA, @il
1% 75 (Restrict) R G [l @ 1 N 28, BART (b5 in 3G 00, FHibAA 520 /)
[ NI E N 2SRk O HE R B () N 2 P B BT A A& U N5, Hlas ]
£ 4t (machine learning system) O T3 g8 AR, PAE A2 B I\ Z 48 A Ml g E 2R
B LIS T 4 & BT I R A 7~ Y A IR 0. AT AT B I Y 1
[k 4 ] TikTok, B(H AIER GETFHL EMEZ T BARAGEMHNE . ¥R, &nT LA
R B AT HIE P R AET AN . TikTok A2 —ME SR
B N T IHRER, DU EE i LRI ST 75 o TikTok < B M A0 55 =A™ = EEEE

5

1. B Z M A% (Content Diversification). A & A [F] B 4R RS [F] SR8 B
A 3K

2. L) A4 B 4R (Monetization) o B & B0 & T H AT RE ek,
5 12 ] 1)t URD 507 5 A A B 2 ST n 44 FE R AT FE

3. NP BRI %4 (Brand Safe) &iE TV EXENKE. GETH S
IEWRE TR, B FETRE DM B B E BN, LSRRI RE, DAMEAERE
= PR A TR ) 2% 1 R A

Br—AIELE T A TikTok bEHGH o I Bk AR AE 204 fik H Ax
B . TikTok AR A& WHE A b . 8 PRAEAT & FhiE ), v LR & A B bk
BRI B A W T BN S, XAFE—AANRAT N, Hf1E S
RFHL TR 25 . TikTok 2 2KV H 22—, 53] 7 IREERm N, FH
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RNFE Tl e — MR NI H & AT A2 AR, TikTok BN,
Iz Bt ARG . TikTok B A1) 4 G Oy — M E AR S BT I
FELTE BN . BRI — ARG B SRR T —
ASHLERE, RN eGSO NS . B S AT HAb-F &1
B AR E AR RIFERR

TikTok 7] LA B AT, (HAGIEAH I, B Wb 2] b A& 195 P PR AR 25 S A hie
B, B &2k 28— M KA T A A R eI, B 2019 FRESK,
TikTok CUJF4A R vFan A i@ 1 & RS R S MA L. I
Pk E 2T, TikTok T AL G 5 MMM S48 X E AT, 48 B AR e
g AT T 02k

(=) BRI 5% (Standard Media)

1.Brand Takeover: —#h &g, 7E AR IRE T Z /T4 100%
R e R TR, P m AR R IR

2. Top View: —FhhrJ-Tiumf) &2, 7T LAGiE 52 Ak (Reach)
NGNS (Traffic) MPREHBR R (ZR) Mg, RS
JIIREIERIREL . DS IREL (views) FIJ 15 k#L (Impression ).

3. In-Feed Ads: 4 ANAITE Feed BT _E AU R IR 4% 2.

(M) ATEIESS5SRESH E#I (Customized Solutions)

1. Hashtag Challenge: J&31EAH &2 PRER A TIIATE sh s H - A4
TN 25

2. Branded Effect: —H &I, Abpal DA I EREIEE S FRCR, @45
PG AN B o IR AT A0 AT RLide 33 FH B R B FE A A .

TikTok Z=E AT B A FIM T (1) WSEASETHF (2) G EIET D4
) H e

3. PLEZRE R s AR %

TikTok FIEENRG SR Sl NI 2 AR AL 2% 2 R PP AL BT & . 2R )
ZEIE TR AL DL S R PR 4 T o AT S ARG A AR 20 T i LR Y
BIH PR EE ., K2 ROAREERE] T DRI ARSI . an kI 20%H
FH P AE AR A BT 48, I8 2 A0 BoR s 5 2 H1 7 o TikTok AMER R AIE- 6, 1
HE g o ATAERE T N —8 5. TikTok M AE— AN EIE W ailig
BRIRADR KR &, ot — kI &R AN BB T 24 I 2 5 .
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BB BN IS, ff TikTok 7 J i 8] PN RN ALHE 22 [E 78 N 1 4 tHE LR Th
Fhe.

(1) TikTok HrOWEH UEA ML T, 0T & FHAT RS

TikTok HJ—MRHFE S — MG T — ISR 0, BRI NA—E
el N, HRILEIER N “IEiE N7 Geg e & LG R B 08 & Iy R A=
NZS, DIRATIR AT X2 MR BN, DAFEERGIETHE, HTHE. %
B IS IIMEARRSCR PO T . R, SR A B IR M, TikTok (L4825
1A BT A B ARSZ AR N2, A HEAEVR 22 N 25 0] DUAE — R0 2 (A1 61) 3 HA 3 25 X 1Y)
s, WM ZAERLE TikTok “F & L&riskM, BONEAE, BB
Ak S SN PR AR W T BIE R o AL, TikTok i # BhfilE 1 & K47
MR T5 e BATIXALERTUEAE BT — AR T () — ANk, 2 3 SR B i AL
EAEAER R, AR AN RATVEZ 2RO R AtE, B3 O T E
TR o

(2) TikTok & —NJC PR Gl & B 7

w4, TikTok DA T & R2— NS F e IIEH, HZ&2N—/ IR
B, BR T AR IR, JE 78 1 R AR R BRI A1 71 1 N 2540
Wid. TikTok /EASEKRGURMHAL AT &, Rt F ARG 1E EA
izgl), Bt AR AL (WHO) Mz E AL A, tHTPHZHE TikTok HFF
W —NEIIKF, AE AR el 78 2 15 A TR e (5 B IRE, iS5 AT
AL T AR G, B B S AR R NS IR TR BN RO B R
I 2 o

(3) TikTok & —/MEFZ PN ANRF &

H R 280 A HR AR 75 58 e 2RI, TikTok 1E #% FHAE 6 IA RHELL U 2 IL H
IRIE . AR NSRS ERIR (AR, NEOIT. #Z. HE TIEHE &A%
R T F IR 22 o BN AR NATE F BN B FENR I —45) . BRI
— MR, B QNGEE AR A R A, Ak, TikTok B EAT S5 HE
HAEE. HECEERESEAREIG AT APST) Kikg, DRI R AUTE X
M E NHBIE, BOVE— RGBS MR, FBAEILIZ, JFEA Mo
fi i —AX

(4) TikTok /& —/ N7 ZIERE RN

Z K, TikTok /EA—/NFE M T2 008, ik AT LA 225 K A il
MITHI#SE . TikTok ¥ & ERAMFHEEEMNAFRANBIN NG TG B RETE
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ARSI S, B ORAF B = XK R0 5 KN BRE AN 70 =5, BUah 1 4t 5
HAN. SIS MTEHIETHT HEAEBRNAEILZAR  mEEd G
FIPUE Z [ B A E N HDOE NSNS, K HAI/E# @attentionchinese, £ 120K
M.

(5) TikTok s& —MIUFEMHF &, 5T MWL G3E 8 8 1)1 55 75K
£4F, TikTok #EH T TikTok For Business, X & — /M7 &8 V&, BT EET
BT 2800 R E N OMIAR Y K B 75 5K, MITTAE B8 B SRS T TR K
Weo MWEESTINET (Awareness)  fnJHAIVHE 5% A B.5)) (Engagement) , LK
TSI HE— 25 2% FE (Consideration) Fl1I K45 (Conversion) , #XA Full-Funnel
Marketing Solution. i&fe it HBIRSAEHRTI % C Self-Serve Solution ) o XA
HREAMAT VRIS RS T X RS T I 2R, BEEUAE
AR XSS NS, BFEPARES (Challenge Marketing) , VFZ 3 4
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