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Abstract

The objective of this study is to explore the use of online media by community pharmacies
in Thailand. During January to February 2024, the data were collected through an online
questionnaire and sampled at their convenience. There were 311 respondents.

We found that 66.2% of the samples were women. 61.7% were pharmacist on duty and
owners. 64.7% were between 29-50 years. 71.7% were a bachelor's degree and 52.7% had 1-10 years
working experience. 92.3% were retailers store and 32.8% were accredited pharmacies. 56.9% were
average sale/day less than 10,000 bahts. Most samples use social media (63.3%) via Line® (87.3%),

Facebook® (71.1%). The activities of using social media in pharmacies are used for promote the



pharmacy (99.2%), for health consultation (89.6%), & for providing health care services and promoting
business (45.1%). The types of products were sold household remedy and supplements (80.5%).
Results of chi-square analysis was used and found that the factors related to social media
use statistically significant including gender (p-value = 0.037), age (p-value = 0.016), work experience
(p-value = 0.007), the accredited pharmacies (p-value < 0.001) and average sales (p-value < 0.001).
In conclusion two-third of community pharmacies use social media to provide health care

services and promote the business.
Keywords : use of social media, community pharmacy, Thailand
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