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The development of marketing mix and communication channels for tourism

in Rayong Province among Chinese international students
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Abstract

This research focuses on the development of marketing mix and communication channels
for tourism in Rayong Province among Chinese international students. The main objectives are: 1) to
study the perception of Rayong's tourist attractions among Chinese students 2) to study the channels
through which Chinese students receive tourism information and 3) to study the importance of
marketing factors in choosing to travel to Rayong Province among Chinese students. This is a
quantitative research study. The researcher developed a questionnaire based on a literature review
and used purposive sampling to select the participants. A total of 200 completed questionnaires
were analyzed. Descriptive statistics were used to describe the characteristics of the data, and a T-
test was used to test the hypothesis at a 95% confidence level. The hypothesis testing results

revealed that respondents with different monthly spending levels placed significantly different
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importance on the marketing mix factor of Physical Evidence when choosing to travel to Rayong

Province, with a statistical significance level of 0.05
Keywords : Marketing mix, Commmunication channel, Rayong province, Tourism, Chinese students
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