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Abstract

This study provides an in-depth examination of the quality and effectiveness of Chinese
language services delivered by the Investment Promotion Division of the Industrial Estate Authority of
Thailand (IEAT), a strategic component that directly influences the efficiency of investment facilitation
for Chinese enterprises operating in Thailand. Employing a quantitative research design and SWOT
analysis, data were collected from 100 respondents from Chinese enterprises in the Thailand-China
Rayong Industrial Park using a structured questionnaire. The core dimensions encompassed service
accessibility, clarity of expression, understanding of needs, effectiveness of policy interpretation, and
the efficacy of reducing communication costs. The findings reveal that IEAT’s Chinese language
services play a crucial role in mitigating administrative barriers, with an overall satisfaction index of
2.78 (Moderate level). However, the study emphasizes profound structural limitations, such as an
understaffed core team of only 12 personnel, 91.7% of whom lack advanced Chinese reading/writing
skills and official HSK certifications. Furthermore, the absence of standardized technical documents in
Chinese creates bottlenecks in complex legal procedures. Based on the empirical results, the study
proposes policy-oriented recommendations: strengthening specific "Business Chinese" competencies,
standardizing technical documents in Chinese, and expanding bilingual digital service mechanisms to
elevate Thailand’s investment facilitation performance.
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