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Abstract

The M.B.A. (Digital Business) Program Evaluation Research (Revised Version) 2020 ,
conducted by the Business Administration faculty at Huachiew Chalermprakiet University, aimed
to study the needs and expectations of M.B.A. stakeholders, including students, alumni,
employers, teachers, and the target group. And to Improve, design, and develop the M.B.A.
program based on stakeholders’ needs. A convenience sampling technique was used to collect
information. The study was divided into two parts: the first part involved gathering data through

interviews with all stakeholders, and the second part involved using questionnaires for alumni,



students, and the target group. The questionnaire included questions about the desired subjects
and skills expected from the program. Percentage and frequency were used to analyze the data.
The results of the study found that stakeholders needed the insights into business knowledge,
self-value generation, English communication skills, an attitude towards success, and adaptability
to new surroundings. Additionally, the desired subjects and skills included digital marketing, digital
business, digital leadership, digital strategic management, digital logistics & supply chain
management, analytical skills, coommunication skills, problem identification and solving, teamwork
skills, decision-making skills, and creativity skills.

Keywords: Program Evaluation Research, Outcome-Based Learning, Stakeholders’ Needs, Skills
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AuAu3 seaRlyg (Cognitive

fua1suniAUEN (Affective domain)

fnunnusaznalnn1saiunis

domain) (Psychomotor domain)
AU Action verbs LAY Action verbs JEAU Action verbs
A1531 Choose, Define, Find, %"Uj’: asks, chooses, mimiwﬁ'ﬂﬁ chooses, describes,
(Remembering) How, Label, List, Match, | (Reveiving) describes, follows, (Perception detects, identifies,
Name, Omit, Recall, gives, holds, identifies, | (Awareness)) differentiates, relates,
Relate, Select, Show, locates, names, points distinguishes, isolates,
Tell to, selects, sits, erects, selects
replies, uses.
nsnla Classify, Compare, | AdUdUDdY answers, assists, aids, Léuﬁ’]l,ﬁum’i begins, displays,
(Understanding) Contrast, Demonstrate, | (Responding)  complies, conforms, (Set) explains, moves,
Explain, Extend, discusses, greets, helps, proceeds, reacts,
IlLustrate, Infer, Interpret, labels, performs, shows, states,
Outline, Relate, practices, presents, volunteers
Rephrase, Show, reads, recites, reports,
Summarize, Translate selects, tells, writes
nsuszendly Apply, Choose, Plan, R completes, nsAidunns traces, follows, react,
(Applying) Construct, Develop, (Valuing) demonstrates, AHUALLUZUN reproduce, responds.

Experiment with, Solve,

differentiates, explains,




AuAu3 seaRlya (Cognitive

Aue1sURIAUIEN (Affective domain)

Aunnusaznalnn1saiunis

domain) (Psychomotor domain)
S2AU Action verbs 3ZAU Action verbs 32AU Action verbs
Identify, Interview, make follows, forms, initiates, | (Guided
use of, Model, Select, invites, joins, justifies, response)
Organize, Utilize. proposes, reads,
reports, selects, shares,
studies, works.
AN5AATIZN Analyze, Assume, List,
(Analyzing) Categorize, Classify, N159ANTS adheres, alters, andunisla assembles, calibrates,
Divide, Compare, Survey, | (Organization) arranges, combines, aunaln constructs, dismantles,

Contrast, Discover,
Dissect, Distinguish,
Examine, Inspect,
Simplify, Take part in,

Test for, Function

compares, completes,
defends, explains,
formulates, generalizes,
identifies, integrates,
modifies, orders,
organizes, prepares,

relates, synthesizes.

(Mechanism
1138 Basic

proficiency

displays, fastens, fixes,
grinds, heats, mixes,
manipulates, measures,
mends, organizes,

sketches




M997 2.1 (71)

fuA1u3 viseaAty (Cognitive

fue1sualAuiEn (Affective domain)

Arunnueaznalnn1saidunis

domain) (Psychomotor domain)

SEAU Action verbs SEAU Action verbs SEAU Action verbs
n1sUszIdy Agree, Appraise, Assess, ﬂ’]’i’%’ULﬂuQmﬁﬁ acts, displays, Aunsia assembles, builds,
(Evaluation) Mark, Award, Choose, VDINULDY discriminates, aEJ'NL%EJ’NI’Iiy, calibrates, constructs,

Select, Compare, (Internalizing influences, listens, (Complex dismantles, displays,
Conclude, Criticize, value) modifies, performs, overt heats, fastens, fixes,

Decide, Judge, Deduct,
Defend, Justify,
Determine, Rate,
Disprove, Estimate,
Evaluate, Explain, Prove,
Influence, Interpret,
Measure, Value, Perceive,
Prioritize, Recommend,

Rule on, Support

practices, proposes,
qualifies, questions,
revises, serves, solves,

verifies

response %39

Expert)

manipulates, measures,
grinds, mends, mixes,

organizes, sketches




ANSN2. 1 (M)

auAu3 seaRUa (Cognitive

Aua1suaiAuiEn (Affective domain)

Arunnuewaznalnnisaiunis

domain) (Psychomotor domain)
STAU Action verbs STAU Action verbs STAU Action verbs
Creating Adapt, Build, Change, ALY UnNIS adapts, alters,

Choose, Combine,
Compile, Plan, Compose,
Construct, Create,
Delete, Design, Develop,
Discuss, Invent,
Elaborate, Estimate,
Formulate, Happen,
Imagine, Improve, Make
up, Maximize, Minimize,
Modify, Test, Originate,
Predict, Solve, Propose,

Suppose

fnulas changes, rearranges,

(Adaptation) revises, varies,
reorganizes

AT UNITUUY  arranges, builds,

UVDINULDY combines, composes,

(Origination) constructs, creates,
designs, initiate,

makes, originates
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M19197 4.3 91 Core Courses TIgnauLUUFAUNIULGDN

Core Courses Sovaz

Digital Marketing 95.5
Digital Business 86.3
Digital Leadership 86.3
Digital Strategic Management 77.2
Digital Logistics & Supply Chain Management 72.7
Human Resource Management in Digital Age 72.3
Digital Finance Management 63.7
Innovation and Change Management 59.1
Creativity & Design Thinking 59.1
Digital Technology for Business 54.5
Organizational Behavior 41.0
Information System and Management 36.3

1397 4.3 Wunmsmednisuisisun 12 nliindnwideniniesnFeudandios 8
FWINUIERoULUUABUANIEDN 8 BuduLsn tneliAnTearatanty 8 dusuusn Usenauludiy 3
Digital Marketing susunilsAndudasas 95.5 Sudu 2 luSevasfiinfuRoIuDigital Business way
Digital Leadership Amduiouay 86.3 Tudnsuil 4 Aodvn Digital Strategic Management IIRED
Beudovaz 77.2 uddud 5 fedsuil 8 Al 3w Digital Logistics & Supply Chain Management 31
Human Resources Management in Digital Age Waz3%1 Innovation and Change Management @n
Judeway 72.7 Sovay 72.3 Sovay 63.7 uavievay 59.1 mua iU

Tufanuil 3 udawilireuuuvasunuideninfidniesnlrduividenluvdngns lne
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M19197 4.4 91 Selective Courses RauwuUdaUAMMLEDN

Selective Subjects Seway

Advertising & Communication in Digital Age 75.3

Big Data& Data Analytics 70.5
Digital Entrepreneurship 55.4
Digital Leadership 55.4
content Marketing 50.6
Creativity & Design Thinking 50.6
Modern Management 45.2
Cross Culture Management 40.6

Y &

M5 3 Lanslaudainn Selective Courses NiAnIe81AEEY 4 311 Inedsedglasn 8
F1 Faanunsoaguladail 337 Advertising & Communication in Digital Age HnaukuUaaUnILLden
gegnieuay 75.3 $99991A87Y1 Big Data & Data Analytics 58ae 70.5 §161Uil 3 sagrToeail

WinnuAe 55.4 Ap3v Digital Entrepreneurship wag Digital Leadership
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General Skills Souaz
Analytical Skill 72.7
Communication/Negotiation Skill 72.7
Problem Identification and Solving 72.7
Teamwork Skill 63.6
Decision Making Skill 50.0
Creativity Skill 50.0
Leadership Skill 45.4
Positive Thinking 36.3
Business Technology Skill 31.8
Critical Thinking 9.0

ANSTl 4.5 uanswaziBunveainueiiily (Generic Skills) ﬁé’mauquaaumuﬁm’jﬂé{mmi
mmzﬁﬁ@%uﬁ@ﬁ&mé’ﬂ@m MBA mwuin 5 dduinueilusn ApeunuuaeUaINfions Analysis
Skill , Communication Skill, Problem Identification and Solving, Teamwork Skill Decision Making
Skill waz Creativity Skill Tagdsudi 1 Usznauluse 3 WinweRevnuslunisinsiz dinwelunns
doasuayiasn Winwelunisssydaymuwasnisunlelaym firSeuazfiviiiuie 72.7 sesaunferinuey

NFUNIsYuLduiy Sesas 63.6 dmsuinurlunisdedulanasinuelunisasisassaiiansosasi

WinAuA® 50.0
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dSUmIeN 4.6 wanadlavinwelang (Specific Skills) MHRoUKUUABUAINABINTTIUNTSANY
nangns MBA

3197 4.69DHZMMNZ NN LIV INARINS

Specific skills Souay
Marketing Skill 81.8
Research Skill 72.7
Data Analysis 2.7
Customer Analysis 63.6
Financial Skill 40.9
Innovation Skill 27.2
UX/Ul Design 13.6

M137 4.6 wanaTeaziBunvasvinuelany (Specific Skills) MHROUKUUABUANNAAINABINTT
a a dy = a Y ! o w Ay v I . F IS
AITITULNAVULLBLIBUNANGAT MBA WU 4 AINULISNNHABULUUFBUNIUABINTTAB Marketing Skill 3
AMUABINT508aY 81.8 Research Skill wag Data Analysis f@5eway 72.7 faduafiwiiy daunfe

inweglanig Customer Analysis So8ag 63.6
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Core Courses

Digital Marketing

Digital Business

Digital Leadership

Digital Strategic Mgt.

Digital Logistics&
Supply Chain Mgt

HR Mgt.in Digital Age

Digital Finance

Innovation & Change

Mgt

Selective

Courses

Ad&Communicati
onin Digital Age

Big Data&Data
Analytics

Digital
Entrepreneurship

Digital Leadership

Generic Skills Specific Skills

Analysis Skill

Marketing Skill

Communication
skill

Research Skill

Problem
Identification and
Solving

Data Analysis

Teamwork Skill

Decision Making Customer Analysis

Skill
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5. VinwrauNywgduius Mslianuaaianieensual 455N

6. ANUAINsalUNITYINuL Uy

dwsuludind 2 fildunsneutemanuisfuivifidesnisasou wasinuediqfifeanis
sumsimunanmsGeulundngasy o wui JuiidesnsSeulundngns Aedwn Digital Marketing,
Digital Business, Digital Leadership, Digital Strategic Management ,Digital Logistics & Supply
Chain Management, Human Resources Management in Digital Age, Innovation and Change
Management, Advertising & Communication in Digital Age, Big Data & Data Analytics, Digital

Entrepreneurship and Digital Leadership.

ﬁﬂwzﬁﬁﬂﬁé’aamiﬁa Analytical Skill , Communication Skill, Problem Identification and
Solving, Teamwork Skill Decision Making Skill, Creativity Skill. dvsurinuzianeiidesnisaennue

AU Marketing Skill, Research Skill, Data Analysis uaginuweiawizau Customer Analysis
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NNaMNITeUseliundngnstl ndnansihddaunuluvimsuiuusimuvangns Ineviinig
TAserenUseinmiieAunn  Core needs, shared needs, minor needs wiaubumuun Program
Learning Outcomes 71311310 Stakeholders an1eusnuaznglu amumrdnn13n1sEEUsWUL Outcome

Based Learning Livelilavidngnsnneuauaininunesn1sves Stakeholders ninaiadiu
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Your ID no.
[ ID 63xxxxxX L] ID 64xxxxx U ID 65xxxxx [ ID 66xxxxx

Please answer the following questions
Please (v)) 8 Subjects that you think that should be in the M.B.A.
program

1.1 Core subjects (please select only 8 subjects)

Core Courses |Z[

1 | Digital Marketing

2 | Digital Business

3 | Innovation & Change Management

Digital Logistics & Supply Chain

4 | Management

5 | Digital Strategic Management

6 | Digital Technology for Business

7 | Creativity & Design Thinking

8 | Digital Leadership

9 | Information System and Management

10 | Organizational Behavior

asea)d s3oalgns g A\uQ A

Human Resource Management in Digital

11 | Age

12 | Digital Finance Management




Please (') 4 Subjects that you think that should be in the M.B.A.
program as selective subjects

Selective Subjects |Z[

1 | Digital Entrepreneurship

2 | Advertising & Communication in Digital Age

3 | Content Marketing

4 | Cross Culture Management

5 | Digital Leadership

6 | Creativity & Design Thinking

7 | Big Data & Data Analytics

aseald s1oalgns y A\UQ A

8 | Modern Management

Please (V') the 5 Skills that you think that You wish to have

General Skills V]

1 | Analysis skill

2 | Creativity skill

3 | Positive thinking

4 | Problem Identifying and Solving

5 | Leadership skill

6 | Teamwork Skill

7 | Business Technology skill

8 | Critical Thinking

Ssed)d SRS § AAUO A

9 | Communication/ Negotiation skills

10 | Decision Making Skill




Please (v) the 4 SKills that you think that You wish to have

Specific Skills

1

1 | Research Skill

2 | Marketing skill

3 | UX/UI design

4 | Financial Skill

5 | Customer Analysis

6 | Data Analysis

7 | Innovation Skill

SSeRYd SIPS ¥ QU0 A

Thank vour verv much for vour co-oneration

We DO anonreciate vour kindness

Dr. Pimsiri Phutrakul

Chairman of M.B.A. Program





