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Development of Promoting Model for the Twilight Program
Enrollment of Two-Years Continuing, Bachelor Business Administration,

Huachiew Chalermprakiet University
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Abstract

This research aims to study about motivation and difficulties for admission
for Bachelor degree to the Faculty of Business Administration (2 years
continuing, twilight program), Huachiew Chalermprakiet University (HCU).

The outcome of general research has appeared that the motivation in the
pursuit of Bachelor degree is to gain higher and wider knowledge and skills.
On the contrary, personal financial support, time wasted travelling to/from
the campus and time management are the difficulties.

[t 1s therefore, preferred that travelling conveniently, availability of courses
needed are still significant factors for choosin g the institution,

The outcome of this study is found“that the convenince for travelling,
availability of courses needed and the university’s reputation are the
motivative. factors for admission. But the difficulties are still personal
financial support, travelling and time management.

In addition to this, it appears that the majority of group has heard the name of
“Huachiew” from his/her colleague who are HCU alumni while the minority
has known from passing by the Bangplee campus. The target students have
mostly known HCU by newspapers and other media but they are still
inconsistent. Therefore, the suggestion is that HCU should pay more attention
on media advertisement.

The promotional strategies for admission ¢an be done by the following;

Firstly. advertising more on newspapers and radio, direct mails to students
who work nearby, an outstanding cut out in front of the campus. Secondly,
facilitating the application forms, out door academic advising in different
institutions. Thirdly, having the articles on a newspaper regarding the
activities done by the Faculty of Business Administration and Inviting guests
from both public and private sectors to occassionately participate in the
Faculty’s activities.



