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The Study of Consumer’s Need in Community Pharmacy Practice

: Case Study of HCU Drug Center
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Abstrael

The purpose of this research is to find the suitable pattern of community pharmacy practice to
satisfy the eonsumer's need, By interviewing the 403 customers of HCU Drug Center, including 158
general people (399), 94 HCU staff (23.2%), and 151 HCU students ( 37.5%); the data were analyzed
by using Descriptive Statistics, mean, percentage, and Non-parametric Statistics, Kruskal-Wallis and
Chi’s square,

Results of analysis’1) Drug purchasing hehaviors, the findings are 75.9% of sample group
preter to purchase ‘drugs ‘from licensed “phlanmacists, 41.7% prefer to purchase drug during
4-6 p.m.the frequency of drug purchasing are not affected by health insurance systems at 0.05
significant level, and the volumeé of purchase depends on the income at 0.05 sipnificant level. 2)
Means of customer requirements of community pharmacy services selecting from 18 activities,
there are 12 activities that have average score at 4.02-4.52 out of 5 full score. The requirement of drug
counseling service has the heighest score (4.52). The average scores of the requirements of drug
selling. medication history profile, and referring service system to secondary health services are
4.39, 4.13 and 4.19 consecutively. The remaining 6 activities have average score between 322392,
the lowest score (3,22) is pregnancy test service. 3) Means of 14 requirements of pharmaceutical

care at the point of purchase, the average scores of all activities are between 4.12-4.58. The heighest



score,4.58, is drug counseling requirement. The lowest average score (4.12) is medication profile
requirement, There are 2 different educational groups having significantly  different level of some
requirements, 4) Priority of 10 qualifications of drug dispensing personnel, the first priority
qualification is drug knowledge (average score 4.68), the second is communication ability {average
score4,64), and the third is moral (average score 4.63). The average scores of other 9 qualifications
are above 4, except drug compounding knowledge (average score 3.86). The qualification of
dispensing personnel was considered different priority at least by 2 different groups of HCU drug
center customers al 0,05 significant level,

The result of this study could be applied ¢ improve the operationef the community pharmacy
services, set up the standard of p_ha:'111lace-:m~:ﬂl cargy select quahfied personnel jand improve operation
management. This rescarch can pro¥ide the information to the Faculty af Pharmaceutical Sciences Lo

properly train pharmdcy students in respanse (o customer demand for eommunity pharmacy services.
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