[ (% S d o [ d
todelumsan@enddanouiuaIusasuad M3 UATIHNI TN 0EUA

FACTORS FOR SELECTING THE AUTOMOTIVE INDUSTRY SUPPLIERS

Taes

%

mgandming Nl ﬁl‘lj

a a A o U = = [ (% v A
Imeniinusiniluaiuniavesmsfinmnmunangasmsdamsniada
MUNFINIIANIYANHNTIN VunaInenag
URINNFUH DY NAUNSZINYIA

N.A. 2555



Snenfiwud Todtlunsdndenddeeududausoouddmiugaamnssusoousd
Factors'for Selecting the Automative Industry Suppliers

Sotindomn  wwanafisnue niian

stmlszdidia 516004

auidn AIAMI QR THATIY

Umshnwn 2554

Taufadnedy ynivndniiRuuadunsiiesd tazdninuausnIINng
L
of sy - =y a T &
nmsgaudnutidaserenuazeyd@ 1t Insrinusn Tuil iludunilaveansing

MUNANYATMTIANETUMIUNNS HBIUT 2 e W.f, 2554

\r\,,w\( ” /F/\{M

@uiomnanswisiwssnsty  lodiides)

AauERTsUMsToTINmTINS )
- /ﬂ%w\/m\/: =
UsgBUNTTUMIANITIN0

4 o e = o & =2
(FosnaasInsdounesd slsedning NG TINONANLATTUNITNMIYANTIANT

AUATMARINIaY

~

<

o o
©W158 A3.35m7 neTeR)

e
ASTUATIHALITINYS e

S
warws ﬂ//.ﬂf;ﬂQ. NISUATS

/ o
(1138 AN 235UND)

. [ ¥r>13
i ’ - AFTUATT

3t / o
(FYIVAIAATIVITY NIAATS TTUBL)




)

faanssulszma

a a J 0 dy [l < S Y " Yo 1 = 3
Ingniinusauiioz luaunsaaSeauysal ldaes vanlu ldsumssiemasimn
1 [ I~ 1 =
YAAAUATHUIBNIUAN o 1T UDE1IA
o Ay o S (=
YOUDUNILAM D19138  AT.ITAU NBITDA  NITUNIAOUUALD1915NUTNHN
a a S AN Y A ] Y o (=R Y] '
Ineniinus nlddeaaznalumsianug S1l5ae vazuuamalunmsud lailyma
L oA ] A o o a a 4 @ dy &’f A 9 a a do < 1 9 =
FIUADINIIT N TUNUINNUNUTRITVY AUAITUAUIUINGUNUTFUTVa29A8A LAz
o a [} o a
YOUBUNITZAM 19150 AT.NHYITTUNA NTTUMIAU AFI0MTATI0150 A5.94AT2 52U
a a 4 o @ % a a
Y551UNTTUNTAVINGIUNUT 1Az seFIUMANTAINITTANMITUHIT VNG T11IH
[ a v v A a = A A Y A = [
MIIANMIQATIUNTTY UHTINGTA e ARG UNAUNTZINYIA N Iadodaznavuilamlunmss
Yy a & 9 v & s Yo q Ya A ? o A ot 2
IfdoAmay Jorauomuzdwiuilsy Teaniaa a9 meiwusnaiuiiauy saigadu
a o o Ay Y Y ) v ° ~
ovouA AN lanssa as51iun N IdldmsaivayuluaiumsinuuazmsiGou
1 lagnasa

ypapuaiou q inAny iy lnnangaimsianisgadimnssunnaun v

g o U Q a

1 A = I 1 = =2 9 Y A o a A o [ =1 Y
ANMUFIVHAD I UNITISouN T uee19R i’HJOQL‘(HWH”IVIU@NWI@'JVIEJ”I@EW!ﬂTHu‘VIGl"H

e

anugomae luduenans Wil@0I 1M LAZMIATIVMUINGTNUTLaU
a o YR ~ Y Y 9 =)
VDVDUNIZAY A1 113 1AZATOVATIVOIRAN N N atiuayuluaumsGeu
o Aa a v o &
HazMIRIINNINUTIUNTENIFUT D

a

9 dys}d a v W = a = ~ Y I 1
qﬂmﬂug«ﬁﬂywaﬁuauwazﬂmuwwnsnaﬂmmmmauwazmamﬂmﬂmmm

\

a & a Y} a 1 YR £ o 7 AN Y =
‘]Jizﬁ"ﬂ‘ﬁﬂi%ﬁTﬂ’JG]ﬂﬂ’J"liJz ﬂill‘ﬁiiiJ 3YHITY L!,ﬂEjﬁﬂ‘kﬂ“]f\‘ﬁlzu1’E]\1ﬂﬂ’JnJicI/]]lﬂiﬂﬂﬂﬁﬁﬂB1

U

Y
a v I

TdUsuIFlunhamstiaurazmsnanndiauae 1 d9as1uveIun I N deuating

~ Y A o Y o
“ITYUY mmuhmﬂu”

J

UAUID NI



(1

@ Y 1 g 1 Jd o @ 4
INNUNUS thselumsnadendaameusudiusnoudd 11 UgATIMNTTUTDOUA

Factors for Selecting the Automotive Industry Suppliers

Forinfnin A0 NI
statlsedin 516004
Mv1IN MIVANIYAANNTIN
msanm 2554

UNAALD

o { o o 1 @ a
gaamnssusnoudillugaamnssuididgaonanaussygnaveslszime Tag
A o A ] A I d'd? ro Y Qy 1
Wou TeanugaaMnisuou q derilesninine tazdugadmnssuivuednuddwousudiu
s ' Y = y Ao A
UsgnousnouaniiyanivesdunugIteiosay 60.0 veegAa1nIiW Tunuideiideauly
= = y v A gy 0w 2 ¢ Ao s A
Anwnailade lumsdaadenddaeudmiugaavnssusudiusosud laeliingilszasdiive
H Y
Anvumzinszauanudingvesilvish s lunsda@enddweudmiugaamnssusudiu
¢ g v o 1w a1 Ag a 2 0, o
FOUUR INUTOYAR UV TOUNINAUNGUAIBE N MT UANIATUAIUTINIL 69 @081
a 4 aa 1 { 1 1 {
ANT1ZHY0YAAI9ADA A13000Y (Percentage) ANNAY (Arithmetic Mean) AlaIUILoLIU
U1M331U (Standard Deviation) 140¥ Chi-square
1 1 o ] 1 ] o @ 1 Aa a I~
HamMIAnE NI nguAreddIuIvnglismauwinanlunun s00 au Aaily
o J o3| a o {
(owvaz 47.7) Taslinusanziioudinir 200 awumn (Fevar 41.5) iHlunsinndedulae
1 1 a 9 =~ ~ 4
aulneuinnInuaasa (50802 33.8) Heoavielagdszuimn 2,001-4,000 a1UUIN
4
(Gooay 26.2) szoznaduiuau 15 Pull Geoas 83.1) idadrumsldddauov Sovaz
a I 1 Qy 1 { o a 1 [] v w .
26-50 Anilu (Fooag 50.8) naznguuesFudIuNinIsnaadIulng 3 Suduusn Ao Drive,
Transmission & Steering Parts (%j 280 38.5) Suspension & Brake Parts (%I 89Y 35.4)
F [
Body Parts U1az Engine Parts (30082 27.7) Jaswaadudiudeldnugnidgyuiniga
(Fovaz 87.7) sesaundilinugnilaledr Gooaz 73.8)
Pasenanlumsdadonddaen  1dun  fadedumsdaey  dumsaeuaues

uagdugumw Jszauanudinnguniige laelinunaen 4.85', 4.85 uaz 4.57 awdnu

10 A ) 1 ~ ) Y 1Y ~ A " v
AURNDY ATUINY mmaamﬂmwmiw TTAVNIINNGA UAUNINY 5, WIN = 4, ‘]JTuﬂﬁN

Y Yy A
=3, Uy =2 g uaﬂmm =1



@

druilatediudunu Aun1susHIsIans uazgaumaiin Jszauanudidyuin Tagll

ANRALN 4.44, 4.32 1AL 4.25 NS0

o < 1 A

Tuduiladedeslumsnaaenddaeoy ansoudsszauanudnaiu 2 nqua

szauanudwniiga Taoliaundeegszninnzuuy 4.51-5.00 $140u 5 duauusn laun
ANUATINDIAT (Delivery on Time) Ipunae 4.95, mmgﬂéfawmﬁhmu (Right Quantity)

v Y v Y
nagmMsnouauoInoilyINNATU (Response to the Problem) A UnAY 4.88, 52821101ALA

J k4
v A a

FSumdadoaulasuaUAT (Lead Time) uarsiMvesauAmnytaula (Competitive Price)

TN 4.86

'
= = v 9

druiladeseungui 2 Tszduaimddaun Tasfimnaoedsznienziun 3.51-4.50
$1m9u 5 duAuusn laun Anuen Ta lumMIAHNIIN (Competency) finunas 4.37, dou'la
A1591019Y (Payment  Terms) fiaunao 434, FLUVUTHITADNN (ISO) fiaunae 4.29,
MINAIAUNAAT UN (Product Development) fiaunae 428, tazMIAUUAYUNINAIY
iNATIA (Technical Support) TANEY 4.26
Tasagwaninmsandanuduiusvesilosomsaadendaauoy wui $1uau
wiinnuiiuandeiu daduns 9 demeuiinans ity Uszianvensnansuauiiaeiy
(%Y Drive, Transmission & Steering Parts, Body Parts, Engine Parts , Accessories Parts,

A o [ an

] v o Jd 1 9 { o
Exterior Parts L1ai¢ Electronic PartslliJidJﬂ’JWiJfTiqu‘ﬁ’t)fJ”lﬁiJuElﬁmfgﬂ”lﬂﬁaﬁﬁizﬂu 0.05



3

Thesis Title Factors for Selecting the Automotive Industry Suppliers
By Ms. Nisanat Tawiwat
Identification No. 516004
Degree Master of Management (M.M.)
Major Industrial Management
Academic Year 2011
ABSTRACT

The automotive - parts industry is vital to the economic development of the country. This
industry has been linked to various related industies. Other factors is the cost of parts, as a result
of the supplier, used in assembly which accounts to 60.0 % of the whole industry. The objective
of this study was to prioritise important factors for supplier selection for the automotive parts
industry. Questionnaires, containing six criteria (i.e. quality, delivery, cost, responsiveness,
management and technical). were used to collect data from 69 samples. Data were analyzed as
frequency, percentage, mean, standard deviation, and chi-square.

The results obtained that most of samples had the number of employees less than 500
person, 47.7%, registered capital less than 200 million baht (41.5%), Thai majority shareholders
(33.8 %), estimated annual sales for 2,001-4,000 million baht (26.2%), more than 15 years of
establishment (83.1%), and the proportion of supplier 26-50 % (50.8%). The top three supplied
parts were drive, transmission & steering parts (38.5%), suspension & brake parts (35.4%), body
parts and engine parts (27.7%). The main customers of these samples were Isuzu (87.7%) &
Toyota (73.8%).

The top three major factors in selecting supplier were delivery (mean' = 4.85),
responsiveness (4.85) and quality (4.57). The last three major factors were cost (4.44),

management (4.32), and technical (4.25).

' This mean is an average of likert scale; most = 5, much = 4, medium = 3, little =2 &

least =1
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When consider the minor factors of this study, the results showed that the mean score or
the level of importance can be divided into two groups; 4.51-5.00 and 3.51-4.50. The top five of
the mean score between 4.51-5.00 were delivery on time (mean = 4.95), right quantity and
response (both mean = 4.88), lead time and competitive price (both means = 4.86).

In the level of important or mean score between 3.51-4.50, the top five minor factors
were competency (mean = 4.37), payment terms (4.34), Quality Management System (ISO)
(4.29), product development (4.29) and technical support (4.26).

The result of study the relations between factors related to the selection of supplier, the
number of employees are different, proportional to supplier are different and different type of
component parts such as Drive, Transmission & Steering parts, Body parts, Engine parts,
Accessories parts, Exterior parts and Electronic parts did not correlate significantly with the level

of 0.05
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