UIFTUIUNTY

nuaning wadu. (2546). MIaFenInsgrun1sussedunusludssnalng. Usyarinuseuidoude.
PANTNUNTINGFY, Az Tlimarans.

nasAn 35wl (2543). Auduiniv@nvesinUssanduiiusivunuimuazanyaensanduy
Uszrdunusludsenalng. 2sarsdmanngns, 18 (2) v 1-27.

thifien sisdl. (2551). nseumsussiiunaliuleduszaduiusvasesdnsssna,

a a

(U inustmermansuvUadion) Ia9nsalaminends, A lmeamans.

o

a o s

WeyeyInn Indmunned. (2552). nssuinindneaiasfnsgsnarueTatiedeaneaula. (Uyyrinus

o

a

LNAFANTUNITUTN) JHIINTUUTINGNGY, ASTNAAIERS.

Urauyn yeyayiine. (2554). mssanuuuTunisussyrdunusnisnainciuadinunuiavesngs

3 @

=1

1A38ed1019R TR UAM]. (WS inusdvamansumdadgn) Punainsalimine s,
AR TmARIARS.

Supfy WTosiiud. (2557). HoRanaluAnassuil 21, ngammne: Tadnws.

s AAR"E7. (2502). FausddmdumsvssfiunamsufoRaulssvduiuslulsamalne.
(U finusnul Unudin) guiadnsaiuminendy, Ansilmeaenans

- (2558). wulila3u I nangns wasAnanTRNUsEasRvastudina1n1IvInTg

Uszanduus. 2M5815015UssdUNUS waznIsIawn, 8 (2) vt 31-54.

gua WeyaseAna. (2551). auautRAvestdnuszaduiusuazdadelunisideniudiriniuvesesinsgsia
ludszinelng. Msasnisussedunusuaznislasan, 1 (2) wi 69-80.

LwENYal QASINWY (2554). nszUrUNTUTERIRIWUSAzAsINSIAY. (USqarfinusue.a.)

Jaum AnsU3n. (2553). MmeUsznanuiGesansznuvoameluladdelmifunisssnduiusan
Aulesives The Institute for Public Relations. sa1snsussmduiusuaznislaman, 3 (4 )
w1 158-189.

'
a o w

. (2560). (2560). WAIKAINITUTEVIFUNUS. NFUNNUIUAT: UTEN 21 WHugsdin.

adan Wsum. (2551). nagnsnisUssanduiusuuivledvesdsanerviaonyy. Usyandnus wa.
NFUNNUVIUAT: AZTNARERS UIaINTAINNTINE 1Y,

340 FuNIAT (2554). el wazn1suuleutglUufun. njaunnuriuas: WENUNTIMEN,



75

UIIUIYNTH (61D)

afivé yayinn. (2553). anuitawelevesdfadasiifiderivledvamangnsurunvianiUaseuly
PUIANTAUNMNINGIRY. TIHNUNNTITE NFUNNNUAT: AnieTivArIEanS
PRI N1,

dtnauanimuMsiATegNaLardRNuiaI@. (2564) ). S1UNUNRIUILATEFNILAZHIALLKIYIR
aliuil 13 (w.. 2566-2570). ngawmamuas: drdnauaaninunmsasygiauazdsay
WS

an1uN1sUTEENILS nsuUsEduLS. (2563). lananslasenasinausunagnsnisuszundunus.
NUVNENIUAT: NIUUTEIFURUS

aflen UseAde (2560). nagmsmsuszanduusiudedsnueaulat. msansdiannseiindnnsiBoul
nelnadeudnnssy, 7 (2) i 1-13.

d1inauan AN SATYENILATFIANIINYIR. (2564). TIIUNUNHULATYINALALHIAY
Wi Ratuil 13 (WA, 2566-2570). n3ammamILAT: ditfnauaniiannsiasugiauasdny
WA

oita wnatan. (2561). :eMTATEMIEITREaUAIHMIAITuuU ST duTusiunsiasns
\w3avedinneaulativasasAnsgsnaensuluvAnTUNNENIUAS. AyNsUIING:
Aaelivamans univerdeiudeafunseiess.

Alexander, D. (2004). Changing The PR Curriculum: A New Challenge for Education. Prism 2 (1)
Retrieved from Available at: http://praxis.massey.ac.nz.

Bashford, S. (2006). Juggling Roles. PR Week.
Retrieved fromwww.prweek.com/uk/features567711/

Bertelsen, D.A. & Goodboy, A.K. (2009). Curriculum Planning: Trends Communication
Studies, Workplace Competencies and Current Programs at 4-year Colleges and
Universities. Communication Education, 58 (2), 262-275.

BRANDfog. (2013). 2013 CEO, Social Media and Leadership Survey.
Retrieved from http://www.brandfog.com/CEOSocialMediaSurvey/BRANDfog
2013 CEOSurvey.pdf



76

UIIUIYNTH (61D)

Breakenridge, D. (2000). Public Relations 1.0. Upper Saddle River, NJ: Pearson Education.

Broom, Glen M. (1982). A comparison of Sex Roles in PR. Public Relations Review, 8 (3), 17-22.

Brown, R. (2009). Public Relations and the Social Web. How to Use Social Media and Web
2.0 in Communications. Philadelphia: Kogan page.

Brown, B.D. (2012). Strategic Public Relations. An Audience-Focus-Approach. Boston,

MA: Wadsworth.

Castells M. (2011). Communication Power. Oxford: Oxford University Press.

Centre for Economics and Business Research Ltd. (CEBR) (2005). PR today: 48,000
Professionals; 36.5 million turnover. The economic significance of public
Relations, Retrieved from http://www.cipr.co.uk/sites/default/files/CIPR/20 full/20 report/
20/November/204% Pdf.

Cochran, W.G. (1953). Sampling Techniques. New York: John Wiley & Sons. Inc.

Coman, C and Paul, M. (2010). The Image of the Public Relations and New Technologies.
Jurnalism si Communicare, 5 (4) 45 - 53.

Cornelissen, J. (2008). Corporate Communication: A Guide to Theory and Practice.

Los Angles: Sage.

Cutlip et al. (2000). Effective Public Relations. Upper Saddle River, NJ: Prentice-Hall.

DiStaso, MW. ; McCorkindale. (2012). Social Media: Uses and opportunities. PR
Global Media Journal, 5 (2) 75 - 82.

Dozier, D. and Gottlesman, M. (1982). Subjective Dimension of Organizational Roles Among
Public Relations Practitioners. Paper Presented at the Meeting of The Public Relations
Division, Association for Education in Journalism, Athens, DH.

Fitch, K. (2009). Making Friends in the Wild West: Singaporean Public Relations Practitioners’
Perceptions of Working in Social Media, Prism, 6 (2) 1-10. Retrieved from
http://praxis.massey.ac.nz/prism_on-line_journal.html/

Fawkes, J. (2012). What is Public Relations. The Public Relations Handbook.

London: Routledge.


http://praxis.massey.ac.nz/prism_on-line_journal.html/

7

UIIUIYNTH (61D)

Flew, T. (2008). New Media: An Introduction. South Melbourne: Oxford University Press.

Gillin, P. (2008). New Media, New Influencers and Implications for the Public Relations
Profession. Journal of Communication Research, 2 (2) 1-10.

Gorkana. (2011). PR census reveals a confident industry but don’t ignore the threats.
PR Week/PRCA. Retrieved from http://www.gorkana.com/measurement-
matters/measurement-matters/pr-measurement-media-evaluation/pr-census-
reveals-a-confident-industry-but-dont-ignore-the-threats/

Gray, M. (2006). Webcasts deliver the results. PR Week. 25 (7).

Guth, D.W. (1995). Organizational Crisis Experience and Public Relations Roles.

Public Relations Review, 21 (2), 123-136.

Grunig, J.E. (2009). Paradigms of Global Public Relations in An Age of Digitalization; Prism, 6 (2)
Retrieved from http://praxis.massey.ac.nz/prism_on-line_journal.htm.

Hinton, S., & Hjorth, L. (2013). Understanding Social Media. Los Angeles: Sage.

Holtz, S. (2002). Public relations on the Net. New York: AMACOM.

Ipsos for Microsoft. (2013). Microsoft Survey on Enterprise Social Use and Perceptions.
Retrieved from ttp://www.microsoft.com/en-us/news/Press/2013/May13/05-
SocialToolsPR.aspx

Jupp, V. (2006). The Sage Dictionary of Social Research Methods. London: Sage
Publication.

Kirat, M. (2007). Promoting Online Media Relations: Public Relations Department’ Use
Of Internet in the UAE. Public Relations Review, 33 (2), 166-174.

Knapp, M. and Daly, J. (2005). Handbook of Interpersonal Communication. Los Angeles: Sage.

Lattimore, D. and et al. (2007). Public Relations. The Profession and the Practice.

New York: McGraw-Hill.
Logan, K.R. (2010). Understanding New Media: Extending Marshall McLuhan.

New York: Peter Lang.


http://praxis.massey.ac.nz/prism_on-line_journal.htm

78

UIIUIYNTH (61D)

Morre, S. (2000). Media and Everyday Life in Modern Society. Edinburgh: Oxford University
Press.

Newsom, Turk & Kruckeberg. (2010). This is PR: The Realities of PR. Canada: Thomson and
Wadsworth.

Pallant, J. (2001). SPSS Survival Manual A Step by Step Guide to Data Analysis Using SPSS
For Windows Version 10. Buckingham Open University Press.

Pavlik, J. (2007). Mapping the Consequences of Technology on Public Relations. Florida: The
Institute of Public Relations.

Philips, D. and Young, P. (2010). Online Public Relations. London: Kogan Page.

Sheldrake, (2012). The Social Handbook for PR Professionals: PR and Web 3.0.

Padstow, Cornwall: TJ International.

Scott, C.M.; Allen, H. Center; Glen, M Broom. (2000). Effective Public Relations.
Prentice Hall International, Inc.

Scott, D.M. (2013). The New Rules of Marketing and PR: How to Use Social Media, Online Video,
Mobile Applications, Blogs, News Releases, & Viral Marketing to Reach Buyers Directly.
Canada: John Wiley and Sons Inc.

Solis, B. and Breakenridge, D. (2012). Putting the Public Relations Back in Public Relations:
How Social Media is Reinventing the Aging Businesses of PR. Upper Saddle River,
NJ: Pearson Education.

Tench, R. and Yeoman, L. (2006). Exploring Public Relations. Harlow: Prince Hall.

Theaker, S. (2008). The Public Relations Handbook. London: Routeldge.

Theaker, A. and Yaxley, H. (2013). The Public Relations Strategic Toolkit. London:
Routledge.

Taylor, M. and Kent, Michal L. (2010). Anticipating Socialization in the Use of Social
Media in Public Relations: A Content Analysis of PRSA’s Public Relations Tactics.
Public Relations Review. 36(3), 207 - 214.



79

UIIUIYNTH (61D)

Tench, R. and Yeoman, L. (2006). ‘What Next? Future Issues for Public Relations’ in Tench
and Yeoman. Exploring Public Relations. London: FT/Prentice Hall.

Tench, R. and Yeoman, L. (2010). ‘What Next ? Future Issues for Public Relations’ in Tench
and Yeoman. Exploring Public Relations. London: FT/Prentice Hall.

Ulla, B. (1998). An international Communication Perspective on Professional Internet Usage:
A Survey of PR practitioners’ Usage of Internet in Australia. Belgium, France,
Germany the Netherlands, Sweden and the United Kingdom with Comparisons to
the USA. Unpublished Master Thesis, University of South Alabama.

Wiersma, W. (1995). Research Method in Education: An Introduction. USA: Allyn and Bacon.

Wilcox, D.L.; Ault, P.H. and Agee, W.K. (1992). Public Relations: Strategies and Tactics.

New York: Harper and Row.

Wilcox, D.L. (2006). The Landscape of Today’s Global PR. Anlisi, 34, 67-85.

Wilcox, D.L. and Cameron, G. (2012). Public Relations Strategies and Tactics. Boston, MS:
Pearson Education.

Williamson, A. (2013). Social Media Guidelines. Switzerland: Inter Parliamentary Union.

Witmer, D. F. (2012). Public Relations Management. Dubuque, IA: Kendall Hunt
Publishing.

Wright, D. and Hinson, M. (2008). Examining the Increasing Impact of Social Media on the
Public Relations Practice. Paper Presented to 12th Annual International Public Relations
Research Conference: Institute for PR Retrieved from http://www.instituteforpr.org/wp-

content/uploads/Wright Hinson PR_Miami.pdf


http://www.instituteforpr.org/wp-

