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1ll\J'V1 m Lvlaf'11'Vlfl ~1n~ ih;p.n1~m::'1hru 900 "'1urn'Yl lJUi1~::u"'1 800 ~rnm'VI 

l~~m1u~1n'111mn-l1 20 ii L~ui~ijf.l~9lu'1::i~~111ilwaufi11vlafi11'1af Knocked Down 

i~1~e i'i11'1a i'rin!mrn L~a i'il1'1a i'11rn u"::n-la i''11'1a lfl i'1 1~ui~~1<ttilrni~mvlu 
1h::mffu"::9lN1h::1'Ylff 1ufl'91llff1U 86: 14 

'Ui\J'YI m ,,i1a!il1'Vlfl iiti~ iimnil~rn1Y11~eiil1'lail::vl'mru 1~wmrn~91aufi1 

fJWfll'Vi~ llfllij.:i1m::iY1'1rnilrn 1Ylu 1 'lf1211'lla.:i11i\J'Vl 11i\J'Vl m 1-rlei'ilmfl '11n~ 1ilv:'i111i1t1 

n11111i.m~il 2521 i1 '1~tl't1iil H~l'U~~91 4 mi.:i ij1-d'ail1111n11 48 H iil 'lf14111un1~m'Vi 
u"::iJi11w~rn 23 mi~ uCt::iih·1211m'll1lutJ"mfl6n 3 mi.:i 11vl~<ttd'n'Ua.:i11l1T'Vl A i1ti~ 

111'!1nm1'\J1v~~91ft'w~'\Ja~11ili'Vl 1~rn1uil 2543 11i~'Vlihwi~11111h::111w 1,341 (\'rnm'VI 
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.,., 'l'.,. 'l '~.,.n~ ucrvi~r:rvit:rl1'ftU,,lnAHH1U tflJilft'lJftll'UlnHlU ft1~ft11'Uft~ltolil~Haft.fttlm Uu 2542-2543 

... "' " l'-lcWI flfll.Cfl iJ 2542 iJ 2543 

I 1 ,/ 
l'-llU ~1 l1J ~lU lfl'J.:Jnl'J ~1u1~1111 ~iu1m.:inu 

~ ,/ 4 "ri "' 1 fl'JU1'1fl'J l\.lO.:JlU 68 32 45 55 

~ ,;-. " 1 ~ "' 1 fll'l!1'1fl'Jflltl U1Jl'l!Ueltfl 'J'J 85 15 80 20 

l'Jll 50 50 45 55 
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" ' At 3.3 ftiJQ'n11tll'UD1:0lt'nHftllOliJ1il ( 4 P's) 

... ... .d .. "" ... "' "'2 4 .I 1 .. "' I 1Jln11 fl'JllJfWI fff;llU'YlEl.:iflnnnEl1Jflfl'1 HcWlflW.Cfl'f!El.:ilJE1lrn111:: ll~U (Utility) lJfJW.fll 

(Value) 1umtm1'1JE1.:i~nfi1 ~.:i,-idh-mvi11't\'i:o1~91fiw.~mmrn'll1t1i~ m1nT•rn~ln'1Q'Vlt~rn 
" H~9lfiw.~9"fJ.:i't'Ct11l111JtllU.!lii.:iil,-iit19lE1 iiJil (1) (Product 

4ll I I W 

differentiation) U'1~ (,.,'lfl) fl'lllJU91n91l·:J'YINnl1U'IJ.:i'IJU (Competitive differentiation) 

" (2) -n'1nw.n1nE1.:ifi1l'l::nEl'lJ (fJW.ff).111~) 'IJEl.!IH~91fiw.~ (Product component) 1,fu th:: lv~iJ'1u 

JltA 11111.:i~n'}lw.:; fJW.fll'W m111n1fiw.~ 91'l1fftAfll <1'1<1 (3) m1n1,.,u~~1u,.,.W.:ii:o1~91fiw.cil 
~ 4 QI " <t,QI ... 0 '.d ' .. -=.i 

(Product positioning) mtm 1 'lEI El nmm H'191flW.Cfl 'IJEI .:iu Ul'Yll'n EIUff~H911U,.,U.:J'Yl U91MI NO'UUft ::lJ 

I , 4 , 2 JI QI ... QI o' ""' 1-"' ... QI .. 

'Jtl'fll U'191 '1'1J~.:i~nrll11Jl,.,1Jlll (4) n11'n9JJU1Hft91flW.Cfl (Prod'.lct development) t'riEI nHft91flW.Cfl 

4"' , I • I"' • I 1-"'"'.: ~ 2 • "'51 "'51 , )JftmlW.:: ,.,)JUft:11l1J11g.:i 1'.f~'IJ'U (New and improved) G)f.:JvtEl.:JfllU.:Jfl~fl'l1lJffl)J11fl 'Uf!1191B1J 

fftAE1.:Jfl'll)J9"EJ.:ims'llfl.:JQnfi1 i~.:i~tA (5) nftQV1i1flinn11ri1uiJs:nJ.JH~9lfiw.~ (Product mix) 
,...,_. .:S Mtt'! ,,/ 

'"'::ffltJi:·m~flW."VI (Product line) l1tli:'l::&6tl~'ll:; !!JOi:'ITl l'U~6UU 

3.3.2 11fl1 (Price) ,.,mvii.:i fJW.fl1H~91t1w.cil1u21l9i11~u 11ti11~u P 91'1-vlffe.:ivl1n~~umt1~4111n 
Product 11fl1l~'U~UlJU (Cost) 'IJEl.:J~nfi1 ~1Jllfltl'1~lIDll1J1VJl11Jl:,.,-;i1.:ifJW.fll (Value) H~91fiw.cil 

n1Jllfll (price) H591t1w.Cf!ifu ~lfJWfll\1.:Sn-:i111tll l'Ul~'D:9i~iYu1'14'El ~.:iiiuGnrnu~nftQ'Ylt~lU 
..l' O "'51 "'51 I .d., t , 2 ~ ..l' ... I 

11fll'f!El.:Jfl1U.:ifl.:i (1) fJWfll'Yl11Jt (Perceived value) Ufflll91l'IJEl.:iijnfll CIJf.:i'flEl.:J'ri'111W.l'lln11llfl)J 

i'1J 'llfl.:ianfi11UfJW.~1 'IJfJ.:i H~91fiw.<ti'11\1.:i n-:i l 1U11fl1 H~91fiw.<ti'if 'U (2) lltA'rJ'Uff'Ufl1Uft::tll 11f~lllv{ 
.d Y. ,., ~ ..... 
lnll'J'llfl.:J (3) mm'll.:i'IJU (4) IJUllEIU'l 

I ... ~ ... I ""' .d °' I W x~ 
3.3.3 nn~Mlff1l.Jn1191ftWl (Promotion) 1lJ'Un1191~91flffflff11mtnn11ofle\jftl:,.,1NG'll1t1n1J~G)fEI 

L~E1ffti.:i~ffUfl~u'1:l'lt;t~n11J.Jn114'E1 ni1~~9!E1~E1m1m111fl'lun.:iiu'IJ1t1l'i1m1'1J1t1 (Personal 
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cg_,i'.j\l"tll'fl'11fll1lJ 3,600 al'W'Ul'Yl 1ll11'Yl i'.is1Ulfl'1lf1nlS'\JlV1'WiJ 2543 1vi1n'U 862 al'W'Ul'Yl 

.d.;1 • 4 "' QI _.1 11 ./ o "' .:i 111' !JI "' i 
mu:;'Yl~'Wwniw1 trn 11nrv1 rn~nenu,,1-u 1~ff 'lnn'fl "~1u 1~~1nm~\11V 958 cil'U'Ul'Yl ~.:J'U'U 

mlffi:rn-1r;rn1'11~mtJ1 vmVi vu 'U8'111il7'Yln11ij'il1~'11'Yi1n11 o.9 'Uw:if fl'91 l1m :u'1it;y19i'U191 '\J8'1 

' "' , ~I dt "" "' ".J.:i~ • dt mlfl'\JlUA'YllnlJ 13.87 % 'WIJ 2543 1'U'Wr.H19lflW.tt'l'YllJ11t)Jln (Question marks) 1"r'ISl:'Jll'U'W 

Hft91.fiwc:Vi.vfiifl'91llms1'1l'ty19i'U191 '\J8'1 a8~ 'UUJ~" u9iri1'Wfl HJ-19l"1~nJ1umViv'U~l ,jnvm 

1-u~1n '1'tt~8 r.ift91tiw~1'W '111 "' i111.fl1ti91"1fl ~ ""m1:1i1JGJ"tt1ri1-ufl rn.:ir;rn 1~~ 1 u9i1-umru 'U8.:i 
" " . c::., ., GI q .ci I t t I .. QI 4'.- 4 Cl 

mcw'Yln"mn~ '\J'W '1 ln m S\J mm-1ff'J '\.lfl rn-191 m~ '1 lf1~u 'U-1 ~ -1 'W'W'U lll'YI '1'1tl'J nt m mlJ1v.11 

O ... I q "' <!I , ""12 q ... 1 , .::f ov .CS t d 
ITT'Wt118'191"Wl 1V.8UV~~-191"1'1fi"'Ufl'W1Jl 'tt l'fl 1v.s1:mw11ty1911J 91 '\.191'11fl'WV-1t1'11J8~ OJf-1 

m s 1~11ri1-ufl rn -191 "w1~ ~M 1,Y'Yl l'v. am l~ l'Wn 111~'W':J'Wlllfi1~81~i-u9iems'IJmV~'J'IJ8'19l"lfl 
" 

u'1:m m ·1.hri1'Wfl s8'19l"lfl'11n~u~-1.U-u 111Ji-1t111~~1 a1'Wm, i t.Jcww1msri-11ffllJnll9l"lfl'tt ~8 

m1 'llUl vfll'Wm rn~91 ~'1~1'U ~-H''Ylm1Jnt;lu~ilty'tt19iN ri '1fi''1-utJ l:ff'Ufl'J1lJri11~'il~'1~frn 1m~-u 
4 "' .J.! dt O I "la! 

f.m9lflWtt'l'Yl11J 'Ufl l'Jfl'J '11fl'W918 111 

4.9 t!l'lliltg'HlTIYIU 

~ .J..:S"' .. .., .:i -- .t .. 
11GJ'ttl'Yl'11fl~ 'llcH1J Sll'Yl lJ~-11Jt18 

.... .J.:i.l • .... "' .cs.l 
l. lflSllJfi'il'Ylfl 'IJ'W'1:ff" r-m l~r-i"tJ s:ne'Ums 'IJ8.:i11s11'Ylf! 'IJ'W1uv.1: 1-uri1'W 'IJ8-1 ue~ '\Jl t1~1-u 

1f'l1~m11vhJtJ u9lt1fl~'U1uf.l1"U 111'1111nf.1mf!'1'18tJN1Jlf1 Lii8'1'1lflfffllYinllU~-1.U1! w 1~'llltl 
.vf~-1;f'U J"1u~nmn1fri-1m~11ms'\J1u ms1fn"'Jl'li"'1-us1m l~wmsff!H Fighting Brand 

'IJ8'1~u~.:i 1'W'UW.:~1.1i~'Ylii~1mnl.:i'IJe.:iH~9ltlW.~ey1'Ws:~mJ.:i1'Yi1J-u i.:i 11'mlJl'lt;)il1n"~'Yll 
2 ,Y.112 • d .J 0 1-"' "' " ! 'YIN'fll'UllflUJl "IJ &Y'18VH1911J'Yl 1V.l1:1l:'Vll l1'fllV.'1fl1lW91n911"'1 

2. ,f8'1'YIHm1i~irnil1t1-R'Wftl'U8'11Jll7'Yl18 1Ylei'-W1'Ylfl 1i1Vit1'1 26 u,.;-1 ~'1ueu111n c1e1ilu11 

n11tiu~.:i lflt11Jl~'Yl18ff.iJ.fJ9lffl'ttnllll i1n~ i'.i,f8'1'YINnlli~'1rnil1t1ff'Wftl18ff .iJ. 36 Uii-1 

'110~ u":11llT'Yl1.1Hn8nm°tf1 i1n~il,ftJ"'Yll·mni~'1nnhu"tH L'Yll'W ~O}fluiJ 1'W~~mlfl'1 
o ... fl ,/ , ,/ _£ I ,:jj! 2 ... d ~ t "' AJ! _£ , 

30 U'tt.:i ' 8'Wlilfi0Jf 'Wf!f'UUf11'l1'11 40 "'""'"':1J~l'U1'1ltl'U1flfi0Jf 68 U'tt-1 1m:t1~1J~l'WTl1 Wmner 

" ' 
exclusive 70 ui1.:i 'W8fl'illflil1'W1'Wtllff-11i1Nirnil1t11'Wfrn1-ntli'~1'ileln1111il.:i 84 ui1.:i 
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