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ABSTRACT

The study aims to identify factors for success in the use of Application SMART
Merchandiser The questionnaires are used in the study. And a sample of 302 people by descriptive
statistics. And inferential statistics The study found that the majority of respondents were female,
with an age range 26-33 years of high school (m. 6) and last for more than three years supported
the promotion of executives overall. level (x=3.36) overall knowledge and training at a high level
(X = 3.53), the personal skills of employees. Overall is moderate (X = 3.34) factors, quality, ease
of use. Overall is moderate (X = 3.20), the running speed of the system. Overall is moderate (X =
2.89), the advantage of using the system. Overall is moderate (X = 3.34) test the hypothesis that
gender and level of education Merchandiser not affect the success of the system Application
SMART for old job Merchandiser affecting success. operating system application SMART
significant statistically.

Keywords : Application SMART, Merchandiser ,Success in the system.
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