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Marketing Decision of Customer in Samutprakarn Province

Case Study of The Solid Tire of V.S. Industry Tyres Co.Ltd
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Abstract

From this research. Objective: To study the Marketing mix factors affecting buying
Decision of customer in Samutprakarn province for the solid tire of V.S. Industry Tyres Co., Ltd.
By using questionnaire to collect the data from 45 customer and analyze the data by a computer
program in statistics to find out the frequency, rearing, mean and standard deviation. The results
showed that most of the respondents were female, aged between 31-40 years, education is bachelor
degree, purchasing Officer. The nature of business is the distributor or rent forklift. Most used tires
is new solid tire, The duration of the is 7-8 months, the number of order 5-10 times the frequency
of ordering two times a month. And the reasons for deciding to buy tires is sturdy and usable.
Marketing mix Factors affecting buying decision of customer in Samutprakarn province. From the
results of the study showed that customer is the importance of distribution channel is the main.
For deciding to buy solid tires found that customers value. Upon receiving information about the
complete product sales.

Keyword ; Solid tires, forklift, marketing mix, decision
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