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Abtract 

The purpose of this research was to identify the uniqueness or remarkableness of Pla Salid 

Gourami fish  in perspective of the supply chain in 4 districts of Samutprakarn province: Bangbo, 

Bangplee, Bangsaothong, and Muang Samutprakarn. This reseach used qualitative method to study 

the similarity of remarkableness of gourami fish in Samut Prakan province.  The findings was raising 

gourami fish in Samutprakarn province using natural method by cutting the grass and sink in the 

gourami fish ponds to produce the  phytoplankton which was the food of gourami fish. This 



1006 

 

natural method had been effected to the gourami fish essence as follows:  1

dark, fish meat is light yellow, when gourami fish is fried, the color will turn to golden yellow, 

small torso of gourami fish and slender, 2 the way people dried the fish remained the traditional 

identity by making the unfold fins and splitting tailfin. 3 The taste of gourami fish is firm, sticky, no 

odor, low fat, 4) Gourami fish processing have done in two forms namely fragranced gourami fish 

and salted gourami fish which are local wisdom of Samutprakarn people. From 413 questionnaires 

The findings of this research can be used to develop a trade mark that identifies the special 

quality or uniqueness of gourami fish in Samutprakarn province to general consumers. 

Keywords : Identity, Pla Salid Gourami fish , Samutprakarn Province 
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