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Abstract

Marketing 4.0 is moving to digital marketing era. Marketers who need to create
content marketing in marketing 4.0 have to understand the current marketing
approach that needs to integrate traditional marketing and online marketing. In this
era, there is a lot of connectivity among people through the use of information
and communication technology so it effects to both consumer and marketer
behavior. Consumer buying behavior has changed so a new consumer path should
be defined and written as the five A’s: aware, appeal, ask, act, and advocate.

Marketer need to develop marketing content in accordance with the new consumer
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path. Its ultimate goal is to get advocacy from consumers. Therefore, marketers
need to understand how to create interesting and effective marketing content in

order to reach the target audience and achieve its objective.

Keywords: Content Marketing, Customer path, Connectivity, Advocate
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