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The cbjectives of this research were to study the marketing mix factors affecting the
customer satisfaction of Pu Chao Container Terminal services, The sample eroup comprised 97
people who used Pu Chao Container Terminal services. The research tool was guestionnaires.
Statistics used for data analysis were frequency, percentage, mean, standard deviation and
multiple regressions. According to the results, the marketing mix factors affecting the custormer
satisfaction of Pu Chao Container Terminal services are place, pecple, process and physical

evidence.
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