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Abstract

Nowadays, products of Thailand were popular in Chinese tourist customer. For the
Thailand entrepreneur need to expand market into Chinese consumer must to imperative
translate their products information to Chinese language, provide Chinese consumer understand
more about information of product. So, language is intermediate of conversation between seller

and customer. This research study impact of Chinese consumer behavior from product information
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translation in Chinese language. The aim of this research focusing on Thai labelling translate to
Chinese. In the part of name and information of product in Thailand. So, to study about
consumers affected and solving problem relevant translation. Author decided to research and
collect data of some packaging in Thailand. Also using questionnaire to understand also want to
know reason of Chinese tourist like to buy product of Thailand and how to solve problems when
encounter wrong translation on Chinese labelling information.

Finally, the opinions of Chinese consumers have shown that the Chinese consumer
behavior in general is perfectly different theirs come up with external and internal factors as for
purchase Thai products. The reason why Thai products are popular there are high quality and
reasonable price. Therefore, translate Thai labelling to Chinese was not directly affect with Chinese
consumer behavior because of the most Chinese consumer have been research and collect
information about the Thai products that they are interested by their smartphone. When Chinese
consumer need to purchase such products just show the information to the seller only. It's more

convenient and reducing miss understanding between customer and seller.
Keywords : Thailand souvenirs, Chinese-Thai translation, purchase behavior, Label
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