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Abstract

Since COVID-19 situation in December 2019, it is considered a major global human-to-human
epidemic. This is caused by a new strain of corona virus. As a result, occur a new era that has

changed the way of people life in the world. Especially shifting behavior from offline to online,
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such as get a taxi, order food, financial transactions, etc. Bangkok is the capital city that Chinese
people comes to live, do business, study, and travel. Therefore, there are more Chinese language
services for meet the needs and facilitate the Chinese people.

A research of Chinese language services in the food and beverage delivery market in Bangkok,
there are 3 objectives as the detail: 1. An analysis of the current situation of Chinese language
services in the food and beverage delivery market in Bangkok 2. A survey and analysis of Chinese
language services in the food and beverage delivery market. And 3. Important problems and
recommendations of Chinese language services in the Bangkok food and beverage delivery market.

The result of research found the current situation of the Chinese service in the food and
beverage delivery market in Bangkok is online via application. The Chinese people in Bangkok use
Grab application because speed of delivery and variety of restaurants. And use Gokoo online
application because the Chinese language service of application is correct, delivery rider can speak
Chinese and Chinese menu. Main problems of research are function pages, maps and
advertisements in the Grab application are still in Thai and English, although Chinese was selected
as the main language of the application. Food Panda application have English and Chinese
alternated. And the last problem is Fei Xiang application doesn't have a main application, only

have secondary programs in the WeChat application.
Keywords : Food and Beverage Delivery, Application, Function, Online
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Pte Ltd." Galingtiluda.a. 2012 dndlumjarliusnsiameiesiu sshwuniuluusemelng deddlasusdv uns

A o oA
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Kotler and Armstrong (2002) nanfengAnsssvesyweiintudesiidedla (motive) nioussdudu
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namis Mlueunddaumnauasndinuegrannielildindinnudasa feveanuisusdnauniangy
yhAunaiy ilelildumssndestiufionndau mmevvesnalat Ao anudosnisvesuyudazgnides
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LALATHEIaU TANRASVINAY 2.86 MIUANGU
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2) Food Panda 3) Gokoo Online Wag 4) Fei Xiang @mnsauuadu 2 s s snunistnudnisvesiey
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1

NALATUAIDINTHUURALIDIBATAIUANTIAUINISAIEIIU AUA1T19R a1
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379N13 Grab Food  Gokoo Fei AnradueM1s  waunaLA-
Panda Online Xiang Tnens Fudu

1. ANV IMISHAY 340 210 24.0 11.0 7.0 3.0
\30ehY
2. SAYIRDIMNTUAY 28.0 18.0 25.0 13.0 12.0 4.0
Lﬂ%aﬁumamummgm
3. usTiouiuazgUdnual 280 24.0 26.0 11.0 7.0 4.0
YOI IMTHAZLATOIAY
4. ANNAAUDIDIMITHAL 200  20.0 27.0 21.0 8.0 4.0

LASD9RY

5. ANUELDINUBIBINNT 17.0 15.0 21.0 16.0 24.0 7.0
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S19A15 Grab Food Gokoo Fei ANM3IUBIMNST  LBUNALA-

Panda Online Xiang Tnens Fudu

A A
N EANIPIINIZNY

NnmaanslifiuingunmesevsuaziAdesauvesineuwuuasunmdlngfianela Grab
unitge Andudesas 34 sesaan fie Ingaseulall wazifaunusn fevar 24 uaz 21 mud iy drudu
savifomsuaziaieshunssanasguLasdsavAfiviloudslunng nsdsde fneuuuuaouniudiu
Tngfisnela Grab 1niign Anfuiesay 28 sesaun fe Tngasoulatiua flaunusi Sesas 25 uaz 18
muddu Tudureaussgiusinassudnuaivesemsuaziedoshugmeunuvasuanudnlngiswsla Grab
wnitga Andudosas 28 sesasn Ao Ingasouladuazijaunuiiesay 26 wag 24 puddy

ANLEATBseINSLAZIASRsAY rouuuuasunudlnafiamels Tngaseulavuiniign Andudes
¥ 27 3998941 AR Fei Xiang, Grab uay Waunusiasay 21, 20 wag 20 AMUAIRULALAINALDIAYEY

A @y

pIMskarLATINERouLUUFB U MdIngisnelatunsAndesue v siaenswniign Andusevay

24 505911 Ae Inaaeeulatiuay Grab Jeway 21 wag 17aud10U
1.4.2 frun1siiuIn1saunteduy

A15197 3 ANUNINDLAVBITIFUNTABATIIUINITANUN NN TUVDINAIAEIDINTHALLATDIAULUUAALIDT

lunsamnamues
379017 Grab  Food Gokoo Fei fnraduew1s  waunala
Panda Online Xiang Tnens Fudy
1. mslgmniwniu 35.0 29.0 18.0 7.0 5.0 6.0
2. mdwiawnIululed  25.0 15.0 23.0 33.0 2.0 2.0
WaLAYU
3. lensalawdulu 19.0 11.0 38.0 27.0 1.0 4.0
uaUNALATU
4. mslAuINITIY 150 100 48.0 23.0 4.0
AU
5. lswmeslausnig 18.0 12.0 44.0 20.0 5.0 1.0
AU
6. MISMUTNIINIYIU 17.0 13.0 42.0 23.0 3.0 2.0
maalima%uamam%u
W83
7. mevhmseaatued  39.0 19.0 22.0 13.0 5.0 2.0

nandulagldniwIu

8. N1SVINNISHANA 27.0 20.0 23.0 17.0 10.0 3.0
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318015 Grab  Food Gokoo Fei  Anfad1ueuis  wauwaa
Panda Online Xiang Tnenss Fudy
AwIuludnam
9. A1SYINNIIRAAIA 32.0 18.0 33.0 11.0 4.0 2.0
mwIululay
10. AsYiNsAan 28.0 19.0 25.0 17.0 9.0 2.0
meuluivlen
wardeluwandug

21191579 3 dnnsosuunaudszidiusineg ludunislusnsduntedused nsldmaneduly
woUnaLndu Sssamfennumnevesiilddeansedadnlafuglduing dneunuvasunudilvgfimele
Grab 1nilgn Sovas 35 so9asn fe Haunuduazingaseulay Andudosas 29 uay 18 miuddy
mdnawulukeUndinduinounuuasuauduluegianela Fei Xiang mm?iqm Anduseway 33
5948931 fie Grab waz Ingaseulatl Anludesas 25 war 23 audidiu hensalnwiuluseundiadu
drovuvuasunudlugfianels Ingaooulat! snflgn Andudesas 38 50331 o Fei Xiang uaz
Grab AnvluSosaz 27 waz 19 aud1du nisbiviniswunwdugnevnuuaeuniudlngfisnela Ing
aveulay 1nndign Anidudesay 48 sesawn fe Fei Xiang way Grab Andufesay 23 wag 15 mudd
lamesliuinmsnwiugreunuuaeunudnilvgfianela Ingasoulatd snniign Anluievas 44 sesasn
fe Fei Xiang uay Grab Andudesas 20 uwag 18 auaau

msbiunsmunIuminnuiinisuazreaifumesaunsadeasuazneudgmliiugliuinslfidy
ogsAEmeunuUasUaudlngfawela Tngaseulay wnniige Andudesas 42 sosasn fe Fei Xiang
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