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ABSTRACT

The study of “Beliefs about Trading of Chinese-Thais in Baan Mai Market,
Chachoengsao Province” aims to study the traditional beliefs about trading of Chinese-Thais in
Baan Mai Market, Chachoengsao Province, and to analyze the integrated beliefs that influence the
businesses affected by changing trends.

The research found that beliefs about trading of Chinese-Thais in Baan Mai Market,
Chachoengsao Province could be sorted into six groups which ‘are 1) communal deities
2) household deities and sacred objects 3) household propitious animals or symbols 4) entrance
auspicious objects 5) sacred amulets, and 6) miscellaneous beliefs. All the beliefs about trading
indirectly support businesses in Baan Mai Market which at present are managed to promote the
tourism of the area. Consequently, some traditional beliefs are adjusted to be more modern.
However, the new integrated beliefs still influence the trading in many ways, including life safety,
creating peace of mind or strengthening the mind, creating economic prosperity, stabilizing the
family, and cultural transmission. The final aims of these beliefs are the progress and wealth of
lives and businesses. Besides beliefs about trading, traditional or integrated, the Chinese-Thais in

Baan Mai Market also apply strategies in managing their businesses.
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