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ABSTRACT

Apart from the tourism traffic expenses, the income
from tourism shopping contributed the second largest
proportion to the total foreign exchange income. By
studying the research of Thai tourists who visited Yunnan
and analyzing their shopping behavior, we draw a
conclusion on the shopping behavior corresponded
characteristics, providing the countermeasure for future
development of the tourism market of Thailand, stimulating
the tourists pleasure feeling about Yunnan tourism,
promoting Yunnan tourism shopping consumption
standard, and increasing inbound tourism revenue in
Yunnan.

The main research methods of this article are
literature research, quantitative research and qualitative
research method. By using the Internet, library and other
related information channels, the consumer behavior in
tourism, tourist behavior and tourism decision-making
behavior, tourism products, tourism products, tourism
products would be discussed in this article. Using
shopping behavior of tourism consumer in Thailand as the
main research content, we designed questionnaires
according to the principle of 5SW1H, and also revealed the
shopping behavior characteristics by applying the software
of Spss, Excel, Visoi and other tools to analyze the



research material, and processing the collected data of
Thailand tourism market.

From the analysis results, it is found that the
consumer shopping behavior has characteristics as follow:
partial shopping, strong independence of shopping, low
possibility of repurchases, high standard of shopping
service. According to the characteristics, and referred to
the marketing theories of 4Vs, we would develop some
countermeasures for the development of Yunnan Thailand
shopping market.

Keywords: Thai Tourists, Tourism Shopping Behavior



Z [ e VRUR T E DA T A BT 5K

K+ 544100
L P
feS#Um. e L

B

Tt e Ve AU N 2 B T i A a0 B P A o e i SN IO B B B K 38 4 o 2
h e R A B I WA N FIG T 4% BT 34 KT DRt 32 SN 35 2 88 [ 90 2 o
VAT R TR i 25 AE = P RV M) (P i e e, (23 25 B e Vi D 9 9l 7K
e, SN BB TRAEH -

AR IC A EE FH IIFIE J5102 SCHRIE 032 58 S F i R eI 092 o AR
WS s B R H A R I o A a2 e T M R R
X 2 T A A A2 RO e = KA N T o AR [ e i 31 223 WA T Mg 1 Ay =
FUNZE, MRS 5WIH itk 45, ik Spss. Excel. visoi & T HAMHIFIT A 24T
Gy, A5 2R BRI AT AT R

FH 2047 45 SR A A Y IRV 2 T AT AR s A TR o 1k M B
S FRHIIEINLR N T IR 55 BEK v A5 p e AR X LORE R T8 B 4Vs
BRI 2 B A F 2 [ ) 40 11 37 8 LB A IV 1 2 AL B0 5

Regw.  EEWSE AT





