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MARKETING STRATEGY OF B2C E-COMMERCE SYSTEM IN THAILAND
_THE CASE STUDY OF TC COMPANY

LI MINGQIANG 554157
MASTER OF BUSINESS ADMINISTRATION PROGRAM (CHINESE PROGRAM)
THESIS ADVISORY COMMITTEE: PORNPAN JUNTARONANONT, Ph.D.

ABSTRACT

With the rapid development of the cyber network economy, e-commerce
market has become popular by many enterprises and academia. More and more
traditional companies are in transition to e-commerce, and various new types of
e-commerce system keep coming up. As a typical e-commerce--B2C (Business to
Commerce) e-commerce, it has become one of the heated issue.

In the past few years, TC company mainly worked on the development of
the network platform and accumulate a large number of customers. At the same
time, they have also done the research and developed the e-commerce systems.
Now, TC company have completed their e-commerce system as well as
commercialised this service in Thailand market.

This article will focus on how TC company have done their development of
Thailand's B2C e-commerce market and the analysis as well as the research of TC
Company strategies, their competitors and the consumer market, using the 4P and
STP concept as the theoretical study of this article. To interview TC company, peer
companies, consumer buyers of TC e-commerce systems. After the detailed analysis
and summary, will put forward the new corporate marketing strategy together with
some recommendations to help TC enterprises optimize more market share of TC
E-commerce system.

| hope that after this research of Thailand's B2C e-commerce, it can offers
some new perspective and reference of the cyber network business in the Thai

market.

Keywords: Thailand, B2C E-commerce, E-commerce system, Online shopping,

Marketing strategy
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THRSHEE AN ESTMMER, FiiEat b, WESWES. imei. F
BOR S RRPUANS 7T, R0 TARSAEE B E B2C LTRSS N, R RS HEE
B, B TR S R

5KEG (2014) 76 “B2C #ExUE#H SR AT 527 A B2C HLF 15 5575 A BUIR B T
ST, X MET B2C AR IE B i B LA R FCAR R R 2 A R R, AR ik
%H}%[M] .

KRR, Phas (2014) 7E “B2C HWLFRISIHRFAT NEME R A" Fa
e BEE BRI PR R, R 2 W RAE T W) . 76 B2C H
TR S AL PRE R SR I FIR, B2C HLF RIS A2 (A Se 4t H 2z, ik,
FRKHETHE SN IHE—BwEE O ERN, B0 THECKH HRZAA
B, VR AT TR BT B ORI R S W AT A SRR R, DA
B E RS R W, 3R B2C TR & T4 )1

JERRE (2014) fE “3%IR B2C HLFRISZMuEsEd IvHN” 8 17 B2C M7
I8, W B2C MRS Mg IR R, e B2C B S Mg )
sk

SKENEE, F8 (2014) £ “B2C WL R 55 kA SCE U 7T 7 704t B2C
HLF R 55 K AT ¢, BRI A AR ST RIS R, KIS O R 54T
PP FA X 23 AN [ (4 BT 7 25 0 B R, AR 2% 7 AN TR ) e e % 7 A AR e 0 RO IR 55
DL SR AT KR P 1 7 25 Aol R A e S RIS [ A A 50 10 n B T A
ol B RSS, H K B Sk G [F B BRI, B IR 2 & A RS TR
B EARTW, W FRTF 7R S s e g



INRLFTA I T o i, AR U O, #2438 R I A 2 SO 4
Mk B A BIR% o BT, 8 73 5 3 4 T 55 A 3l D A b M s 2 TR 9K R
A LA H R S5 A O T — AV I A e e o L B

B2C FL7 i 55 A A O L 17 55 P i L ROE & RNV R, A
NERMEERN, WIERAR TN R RICKE T T NI EALFE
it e, VAo, DL TC PSS RGN U B, DAZREA MR I
M, R RS AR R I o0 A D5 R B AR e A e A 28 [ R R AT M PR AR 9
JTRISE G AN SE R RESE, JEXF AL ST A



BB XMER
F—T BETHEHISBR

PR (2003) 7E CHLFRISGMIL) CGE=R) Hi#id: RS (Electronic
Commerce,EC) {EN—AN5E 3 Mk & HBLZE 20 tH4D 90 4548, 20 T4 60 4E/CH
BB R TR e (EDD (AHEART S . BT 80 TR, B
% EDI iFH2IHE 2 AR DL B B A S REMFTEIE SR T TR
Iz N, EDI AF NS iEs RN H C A az A 1 B S5 sh e iE,
AP B CAEET EDI MRS . HT BECM B HERE, W haes
T, 345 FL 7 25 AE TR )7 3 S PO R JE, IR AN BORR R T LR )
TR

BTSRRI SSIE g “HBTRTRFITRSES)” « =
KRR AERIES . NSRRI M e & “HF RS FIH N8N
AN EHRE AR R R o

HL 7 S5 el B AL s A = A N ERVE S, DU m SR, W RR
HERN. BFHES PRI AESE 5 A B R il b, 7 B ST AE A g R
FRAIR 2ok R Al |

W PR ST A8 WP BV, BT RIS (Electronic
Commerce) ;45 : Wit HAEBMERF THER (XL T AAFHEEK,. BiF. |
. B REL HENL TFENLNZ . BEhiEEE) B aRkE E N TR
R G EB o A& CATHE AL N 48 9 FLAih BT HEAT () %% M 5505 30, R R IR 5%
et JUER . HRE . PAREE RS IATAREM . AT AR )
L1 55 Fe PR R L BT HL TR 55

o BV, HFRES 1R T Electronic Business, it HFFBk
TR S0 s) . B B SER TR, AR N, LN, B
MEERE 2|, FIH BB LEEE, SOl ENME S mAEN BT, i
NN E RS, Ra A AR A B AR
MITTHIRCE

! TeAR R 5 (RLE 5 A 1FE 19 EDIZ —FP7E A | Z [AMEHT H. RSSO T F B
http://baike.baidu.com/link
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BW HETRSPIEASR

ERTFRSEN T, BERNSE ERGFELA: HEE. DRTFE. B8
FE PG BR. Wi T AEKENE ARG RR. Bei. DR e
. RAAZRER TR SENAER, NS5 FEKE., A A F
M

MRYE TR S M REZ 3 8: B2C, B2B. C2C,

B2C (business to customer) . &P ZK X VH 52 TR 5. skbr b,
BT AN AR LS R A B ELIR R, £ I A R ALK WX 25 T 3 b e T AE 4R K S
TSN — AL 5773, W2 s rid i) “mMkEE” o B2C 1) B #& Business,
BEEZM, C & Customer, ®MEZHHE, Frbl B2C & lxf il 2 i+
IS XM BRI S— RUMEZEN NE, FEMEDT Internet
TR EIED

B2B (Business—to-business) 482N AV iFE i B 76 55 19 77 2Nk AT
5, MXTF B2C (Business—to—consumer) HJEHE 77 M XT % . B2B
ZARNLE TGS, ARRTRALZ G REINE. 54h, B2B WigA L IE
BSOS RIS T X B2B 35 E T ARl [B] 28 R A7, HE SRR J AR ]

C2C [A] B2B. B2C —#Ff, #7& L1 R4 I J LM BB 2 — o C FRIK2&TH 2%
F, RN E 98 HRaA] & Consumer, FRUATEI 54 C. C2C W& B2 v 9 &
(Consumer) HiH %3 (Consumer) Z[AIMIHLFRI%. FIANHTT, Hhan—ANiH
WEA -G IHBM, B sk, EERgnit—NERE, XML 5K
RUBAR Oy C2C FLT T 55 T v A = U 2 S AR f) C2C Fi 77 25 4R X

_H

B=F B2C HTRFREHN DR

R R K2 TR MBA 8 ZE T RE H i B2C HLRG R4 K RRHE R,
1418 B2C VRIS RGMIAIE > M. &8 B2C. B B2C. 4447~k
WHET B2C. =568 B2C WMk, (Bt E M ss R B2C, 4l

RGPS

2
http://wiki.mbalib.com/wiki MBA % 5 £}
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—. ZZERIB2C

RIEE SRRz Jy, ARG RIRNE s, IR0 s
high (AMAZON. COMD , RIZEILA fhLE H IRl b, B BEA =)0 b [F Frib
R 5, IR E Br i ARG Y 55 B R I 1] Bk ot = ot B 5 S5 I 55 Pl 7t
WELEESFRIER. BERGERAE T —Daith. X THEETHK
REM, TWERAEFEERHNE, SATEMAEN . BEWERS . B
ALK AE, BRI SERR MR, B8 m i B is IR 55 T i

=, EEA B2C

%0 U N Ak B2 AR B o . BSR4 i AR PR RV B S AR, RS
& NRER MR SR, §R7mESmmARy, THEEN. HERS, Rt
ZRALI A T B

=. BGAEFEA 4 B AST B2C

B G R A B T B X B R R B E AL . KBS HbR. PhifAE
JRAH BIE T RE 5 M6 R &, ST 2 A8, b B8 B a T
R, WAL GIRESE WA X RS, S24T 22 R, & 54
R S E AR I TR BOR R W B R, 2k B AT e R TR e B G
M55 . FE/= T T, EEAE B R O A I R SRR . KR SORT 2 4 ) 2%
EHRTE, BB TRESBEL, By ER RS TS

M. E=F5FEE B2C M

B2C ZEIMHIAFERRZ, HR/NAENT. P71 MITERIERT,
XA — P40 58 A B R AT 7. SR /N A b B R B B s
G, AR MRERNSE =G HIREEE SN SR AR .
T RS SE SRS B IO B UGR B DL K IR G E F7 2% IR E
BN SR, R RS E R B GRS SN R R DL
VIR ECIE AR 2 R M

F. HEFERMEHEER B2C

R AR B RN E, BEENETELR 5B FRS AL GEX,
A G AL G BB 25 A R BE AR &, @I L S A BRI B H TR
55 Wl T e AR ), SRRt 2 36 .

“RTEEREATUL WHY BFRES, M0 HOW BFr%, HFEN
i G5 F2 A K T EE T 45 P BT L ) 4l T A5 Al /N oL i B L L )
AR PATIIX — T IE &5 o sk .
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75 IR
A 4R R P B SR . AR R R SR A T H
AU R AT o R T A2 A 2R SR 1Y o

$EUY FEB2CBTFHESHRE

7 [ BT 45 IO R R 2 B A AT W R AR 9 AT 38, FLB AT ML i R e =
FIAXHETRSHIRE, wBREMLISSHERER, BE 1980 4, REAET
AL TR 5 G, JERITER, BRIARTEVCEENH T & J7m,
H L BVaE A, — i ENL A& R R S S ), 55— 5 xR
MR E R TH EANL AR EE A — . B — AN EER T
R BT ZER, TOT (The Telephone Organization of Thailand) #H
CAT (Communication Authority of Thailand) M 1954 4 DLk C& e 428
Wr 7 2= S AT, TR 2 A AR e Al X — AT, AT A T2 [
BT R R

1881 4F, 7[5 — % faj A IR 2R B R W e B, BRAR I FEH 12 E X
274, HRXARE ARG KRG E B BA BEME X . #3557 Chulalongkom
EEgiiar i, RERMGEWSE T AR, ZEREREWARDHZ AN T I
At

20 2 80 FAVHI, REFWHAIGH AT — A ER—HEIE, X8
SRIF TR I X e Ath A Je I 5K 0. 7 B HIG 26 RS, (H2 b kiR 3.3, 4
E ) 7.8, SR 14. 6 LUEGH NI 26. 5 f RSB IE & FH 24 K Z R .
RS 7E 2 751X 2 [ [ P LT b 55 e AR IR T, PR B FE AR 21 T 5. 4.
SAEKRE, 25 ANO AN T THIELS. S2HEHKLAH 5800 HAHLAN
KB GRM&E . Ho 750 MEWEL. G285/ mKZ 4500 MF
PG, Hrh 1500 MNEWE . KLY 62%E P ) HL 152 1% A 7 ML AU R A
HERERSS, A 38%HT IR AR N (T B H PSR 5%, ForblisE sk 55 & 2
SR HETE IR Y RIS N ) 83%.

T E AR JUERAT 7 — RIS, @0 7ML E RN NTC, 1T
W . Fln, REI AT LUEE S TOT AT CAT & E AT RN
Iy M BGE N 4

bt 5 22 1 FLAE AT TR IS AWk e, 28 B HL 1 35 45 T 46 T iR
KRE, N7 BIFFRERE RN R, £ 1998 45, ZRE s T a6 1
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B HL TR S5 IR TAE . B e e R @ ar 7 LA W, I SR 4 fheh R (1
TR, R LR RN Al R R ORARATT I B S, IR ER E AR PRI R
kR, REBUFSIFGE 7EEHEAR (1T P RSETE. BUF N4 AR
L A RO A B30 R P 1 5% R R LR B AR 0 (NECTEC) NS IT Z 4
AL DT IT P SRR SCAMER R TAE. HAf, A NECTEC fiiiiE®Lfy
A (ETRSE) ¢ (BPERIE) o (BEHAEYR) « (BFP%Rsei
Bk o GEFEVUIBTEEY « (EERENIE) .

HL 38 5015 8 AT HR L S 40K SR R B A RS0, %R E
ST EAARINIAE Gy e A AR SO R AN R AR IR I T L A

X TE RN I 2 [ W75 55 R R BT L A R e s, 2
R Ak 2 5 77 45 1 B

1992 4F, Telecom Asia stk Fiy Rk T 25 EREAZE 200 T3
LRI 2 TSIV RTIE. TT&T Public HRRAFIE 1993 fEFFEIRS TAEEH 24
DAAP LB X 2235 VP RTE . IR w3 AT SE R T 4Rk 1 2¢3%, JRTE 1995 4F
193 1 250 2 [ 8 2B IVF AT H AT KA Rl B I [ E 4% 73 s 2 1 260
T H 150 J34%.

5 NECTEC W25, M 1997 FHFERRE M) IT HiinflE LA 17%H K 247
SR, REM A FRAERER . 3 1999 £, NECTEC C&HIGE F &
EHBMA PRI RE, AR H R B AL FE A G ST A A
AT N, TFRPER: BN LR LM 2000 41 3. T%IGKF] 2011 4
(1) 27. 4%, EWMEZRF, REMEBNHPHEZESE L. PEL B A
FEHT =47

*® 2-1 ZR[EIHRRfE I E AN DI GE T A 2000 42011 4F

F i AH A ()
2000 2, 300, 000 61, 528, 000 3. 7%
2001 3, 500, 000 62, 309, 000 5. 6%
2002 4, 800, 000 62, 800, 000 7. 7%
2003 6, 031, 300 64, 265, 280 10. 4%
2004 6,971, 500 64, 865, 520 11.9%
2005 9, 909, 000 65, 444, 370 15. 1%
2006 11, 413, 000 64, 631, 600 17. 6%
2007 13, 416, 000 65, 068, 150 20. 6%
2008 16, 100, 000 65, 493, 300 24. 2%

http://www.telecomasia.net/ Telecomasia.net is the essential resource for telecom executives looking

to keep their pulse on the fast-developing Asian market.
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2009 17, 486, 400 65, 988, 436 24. 4%
2010 18, 300, 000 66, 404, 688 26. 3%
2011 18, 310, 000 66, 720, 153 27. 4%

BE-UE: NECTEC, ITU FIEPRFeMIE4 (NECTEC, ITU and International Monetary Fund)
(2014. 6. 15)

32 NECTEC W25, M 1997 “EFFGAZEMING TT A M8 LABAS 1700 HE Kok 2 4
SR, 2R LA A B AR RSN . [ 1999 4E, NECTEC CL&TF44% T4
R A AR LRI AT, A E B0 B3R L E ELIE 0 P I B SO A
BAT N WFRAER: BRI R DL 2000 F1 3. %8 K F] 2011 4
[t 27. 4%, EWMER D, REMEEMEPHEAES L. PEL BE. HAH
TERT =1L,

2 RS IEA 1/ (AR

Type of Value of e—Commerce” (Million bath)
business 2007 2008 2009 2010 2011 2012 2013
Total 305, 159 | 427,460 | 527,538 | 629,611 | 608,587 | 783,998 | 744, 419
walve of [“(ig.5) [ (06,0 | (160.0) | (100,67 | (160.0) | (100.0) | (10600
sales
B2B 79, 726 127,325 | 190, 751 217,458 | 251,699 | 291,209 | 282,946
C(26.1) | (20.8) | (36.2) | (34.5) | (41.4) | (37.2) | (38.0) |
B2C 47, 501 63, 425 45, 951 67, 783 84, 593 99, 706 121, 392
C(15.6) | (14.8) | ®7 | (10.8) | (13.9) | (2.7 | (16.3)
B2G’ 177,932 | 236,710 | 290,836 | 344,370 | 272,295 | 393,083 | 335, 454
T (58.3) | (55.4) | (55.1) | (54.7) | (44.6) | (50.1) | (45.1) |
Data from 1, 249 2,728 2, 087 3,670 4,611 5, 034 4,672
S 0 A M S 0 X R
Survey
Data from | 176,683 | 233,892 | 288,749 | 340,700 | 267,684 | 388,049 | 335, 454
e-uetion | (5757 | G | G G G0 s 6

HAEKIE. 1/ Value of sales last year

2/ B2G were value from e-Commerce survey, without e—-Auction and value from
procurement

with government with e—Auction (data from Comptroller General’ s
Department). (2014. 6. 15)

P& NECTEC A, M 1997 SFHURZEE ) 1T T3 ME DL AS 17% R HE 8 K
SR, ZRE S S AR E N, H 1999 4, NECTEC C&TFih%E T4
EHBMN A AL, HERE RSB RAE I S S SO AR

4
NECTEC http://en.wikipedia.org/wiki/NECTEC Thailand's National Electronics and Computer Technology

Center (NECTEC) is a statutory government organization under the National Science and Technology
Development Agency (NSTDA), Ministry of Science and Technology
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AT N WFRAER: BRI LZE LM 2000 1) 3. T%IGKF] 2011 4
(1) 27. 4%, EIMEZRS, REMEBEMNHAPHEZAESE L. BE BE. BHAHE
FEHT =A%,

RAE 2006 2R EE RGP AZEE, I8 Rz 18 H
F&, B2C NV GHE %, & 85.3%. B2B x4k s 14. 4%F0 B2G BURFLSS 5
0.3%, BFit, , BREBEFIEYIRAEKIN. £RE 2006 8 _FV SR N
1 800 1274k (A& 160 AN R T AR ALk (B2B)  30%H1ME N 660 147
BR (418 132 [ NERT), KL 12.53%, M1 2E (B20), & 5. 0% E A
114 128 (4G 22.8 (L ANRT) « 8824l (B2B) o5 41 i 37 41 45
78. 87%. AMVFH F#E (B2C) 72 E briii s b H B U 15. 58%. AR XXty
AT AT LS, I AE FR I R Ok R AR R WT RE A2 H T BUM I S . TRk
Fe b 55 % JE 0, 1H 5K F IR, 1 K HL - A SRR H ot (NECTEC) A1 At 3¢
PR A A T SR i T IO IE S 7, ISRt m R T AR %,
HLF T3 B o K e

bt 5 R B R AR W I K, TR SR AR BT NS 5 F B

BB B3 B R E AT 5, N R EA 5 E 0 0 — AN EEHESN T
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FB_E TCHRTRFARAAEHARIN

BT ATkt

FERE R TR ST Pl B2C N ERMRB TR S ZRZH, FrilfrHE
W MR EZH, RGN — M E . 1 B2B. C2C
AP AR R D A A T AR SR R Mk SO 7 SUE B Bank
Card Associations. VISA. Master card. JCB. True money. AIS mpay 2. &
Yy mic i /7 &8 : Thailand Post. Kerry Logisitcs. Ups. DHL.
Fedex. TNT. Nim Express. CJ .

B2C H Al BOB HL G {o )
Tarad Officemate
Weloveshoppin Pantavani j

g Thaitrade
Sabuy

Lazada -

Zalora ﬁﬁ?ﬁ%ﬁ C2C H R Ak
Tohome ML

Central 01x

The mall ThaiSecondHand
Ituremart PantipMarket
Lnwmall

Bl 1 2 B AT IR 4
FELL FRES 1 B2C MR S5 Ml R 2 B0 MR 6 BB F R 55 v 3,
5. Lazada. Zalora. Tarad S5 AR TG, SERAVRT M BIE & . 1k
HAL T Aol A 2 g A b B AR B g P s D TR, RT DA A R N AR A
AN, T Weloveshopping AHXT 5 PA B LS BAF A MEA, P4 AT PR
WHSMFENR, WESEREWEE ST, S4& 8RS AES, (H2
XTHARN 53 IR EE SR AL 1 o
1M TC MRANARE T, ERAERGRIRN, 7T LA B A i e i ik )
VEBIBEARMERT, AR AV T G E AP R Al ol
fEZEE, B2C RSl iR A AE BN I R 45 B A R R BRI, 1
truehits. net i Hi 1 2= [H B 7 55 W uh HE 4 BL & awoot. com E-Business
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Knowledge Z&[E PR AE 7 A3, F2E T2 B2C R H 77555 RS 0FH
LAZADA. TARAD. ZALORA. WELOVESHOPPING. %&J1%:
LAZADA -

S=den sy av

@) dudhalaenss

LR L[Vl numwauiforfiusim milRaoy [s;:wn‘-w.m e

o Gyowsonanuaa o LG talousuinos v B | WAy douan
10 uwSoutinau oA 3990 tn 150 U"n

WU 499 UM
@arsInmew

moulnamas>. | |

1 B2C Hif& Wik Lazada 1 TAEES

B ki : www. lazada. com

@Rakuten
TARAD.com !u

Rakuten Super Point Gutaldsosins

1 vAusfiaaas drawuanwd  »Ausmod b Sitemap M Germmoouten () imsand 100%m:§'

| ~ Ko minsandn  whgstuy m assnérdud BT

i dudilinnn  awwsuaddraw | wilkdEa T | ladaled  viowue = audmod Tlstaiu (00

IIDnE]UODEfDUaCIEJnUOﬁa’ 100 runsn _oou'lau
SuiGegroinuu! BRI Stic . woich]0 S

x = O . A . ISt
sfauavaaulan » GuAnlon domsedainu! b @uasuges o lueu 1! > KTC dousiau 0%  » Wacoal davdudouh!  » Amow am 50%

Fonassaulai # niaan Titalduseid
K] 2 B2C H 7 W3 Tarad B JUREE
B SkiE . www. tarad. com

i 2 i (8 02-382-4000 gy
» esuiul.uandonhdaurizesa 1,000 vt Mon-Sat 9.00am 6,00 pm | ITUY

toheme.com B3 GNCREE s

wonhionn @ O Clearance W Best Seller * Recommended # Promotions

miasauin

, SUPERDe3|
aURsaLNBNIUL e -
sl

\/[ =S 075
—  aunsiae >

(ol
K] 3 B2C Hi7& WX Tohome T AL
K] F>RiE: www. tohome. com

4 - |
s'uaouaon'un” b ‘ untt

wsousadowsnous:na

Neacuat W10

459.-
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a -
Isfio oeulauBeulvuead sudu 1 Tuds:indina D Sosonis seoory roow
10,874,587 4,282,889

617,339

>
M > £Ff ShoP -
‘ u.shuuumsenh wam v Asmal Hegn
TR

TNRA T VR W RO “’ LRae agd -

K] 4 B2C Hi7& Pk Weloveshoppmg ﬁj\ﬁ-iﬁ
B ks www. weloveshopping. com

Cdlscount

[[arechaere

e 901 Supermarcnd
ANECERErIOE Vite jeud! 10H c'est fini |

Lave-linge 8 Kp

ClassoAsss >
c/ Essorage - -
1200 traimmin =
o -
€ = =
TOUS LES COUPS!  recen 229 - <
Pebourse: RR 1002 Lo b -
! -
%us les participants @ pour tous tes chanceux 57-'.1 22% =

K 5 B2C Hi A Yk CdlSCOUntréAJ\*iﬁ
B FrsdE: www. cdiscount. com

Mgamw‘ysw v

SN

l’él 6 B2C HLFS Ak Lowmall 1 TURERY
B R SRR www, lnll. com

K 7 B2C %Fﬁm&i Zalora & HFER,
K F3JE: www. zalora. com

~
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itrue MART? . ——— . |

¥ vovudtudiaulnusimiau 89 S5

& iPhone 6

wINN3MATKAINST

nusuad

aoaa 26%

Dy
61%
WATCHES

- FREE DELIVERY MONEY BACK | RETURNS POLICY
=gy (REE DELIVS B A8 (o0 . Pl >

K 8 B2C Hi7& Ml Ttruemart & TLAET
B H kIR www. itruemart. com

R A Ee e s B 1Y) B2C BRI b5 E Ve F KA. W&k, T, 56
[E ] Amazon 254,
% pawoot. com E-Business Knowledge Z=[EHHL TR HURIEAE M Similar

Web #5& AHLVT R BHEA, T ARIZEE (1) B2B
A - e " B

FL 7 ) 3 L5 457 4 -

-

Package Funen
Lualaddciuss

aaulddsdde

R

§'{§ ver .

Package

[Eacotal |

K 9 B2B HLFE MG Thaitarad B TEEE
B F ki : www. thaitarad. com
Officemate. 1-800-221-0400

T adlandasu
== New shop

PRODUCTS | BRANDS | SOLUTIONS | SUPPORT | ABOUT US | JOB OPPORTUNITIES

LEARN MORE »

We are proud to offer our products through our world-class partners.

For product availability: 1-800-221-0400 or -&Q——

amazoncom BE Officepmror (@ormcemax G [HigaE Walmart

10 B2B HLFE M %E Officemate B LR
K F RIE: www. officemate. com
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i pawoot. com E-Business Knowledge Z=[E H 7R SSHUIR AL, ZE[EF) C2C BT
P& 45 ML) = B DUR LA
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& skiE: www. pantavani j. com

whusn e

sonacy  mmMmMIEY  (Defren sy aesmin

N T

.grﬁaiSBqnndhanqﬂm whwsn | mnodud | mnsn | uSms | doomSo | fusan

50 enurns

suwaa, Doluu ané;a\wr\,rumwﬁ e 0
IAHLNE wostiau w8, Sgle Wy simlsonu jl

-
odriousnn

sumialsan
v 1 ou

Aateinanssiinn

13 C2C HLF§M 3k Thaisecondhand Eﬁﬁ—
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FH Sar

XTAXH G EZER T RS, RIBEZERE ST HATEREREFRAIL
F, CIRHEWEEBNANFK LAZADA ( www. lazada. com ) T %) M |
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